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Advance Payment Rates 
As at 23rd May 2019 

 

 

2018/19 
Season Forecast 

$6.35 
 

2019/20 
Season Forecast 

$6.75 

 Base 
Advance Rate 

Capacity 
Adjustment*  Base  

Advance Rate 
Capacity 

Adjustment* 

June paid July $3.95 $0.61  $3.80 $0.61 

July paid August $3.95 $0.61  $3.80 $0.61 

August paid September $3.95 $0.61  $3.80 $0.61 

September paid October $4.15 

Peak Period 

 $4.15 

Peak Period 
October paid November $4.15  $4.25 

November paid December $4.15  $4.30 

December paid January $4.00  $4.30 

January paid February $4.15 $0.61  $4.55 $0.61 

February paid March $4.45 $0.61  $4.70 $0.61 

March paid April $4.60 $0.61  $4.80 $0.61 

April paid May $4.70 $0.61  $4.95 $0.61 

May paid June $4.80 $0.61  $5.10 $0.61 

July Retro $5.10   $5.45  

August Retro $5.40   $5.80  

September Retro $5.75   $6.10  

October Retro $6.06   $6.45  
      

 
The Base Advance Rate payments (paid throughout the whole season) and 

the Capacity Adjustment payments (paid in non-peak months) total an 
average of the Farmgate Milk Price in respective seasons. 

      

Farmgate Milk Price $6.35  $6.75 

 
* The Capacity Adjustment Payment amount is based on the cost to Fonterra of installing an additional litre of processing 
capacity, the estimated peak day litres and the quantity of milk expected to be received in the peak months. For the 2019/20 
seasons this results in a Capacity Adjustment Payment of $0.61 per kgMS. For more information on Capacity Adjustment 
please refer to the booklet on Farm Source ‘Capacity Adjustment: Making it clearer’ or contact your Area Manager. 
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I know it’s a busy time on-farm with calving, so 
announcements from our Co-op probably seem to be 
coming thick and fast.

I want to use this month’s column to recap the strategic decisions our 
Co-op has made so far. Put together on one page, they give you a 
clear outline of our new strategy.

We will fill in the gaps as part of the Annual Result in September, 
but there’ll be no big surprises or big reveal. As I’ve said before, the 
best strategies are often the most simple. 

We started by getting our house in order. We set ourselves a target 
to reduce our debt by $800 million. We were upfront that this would 
mean divesting some assets. Our portfolio review identified assets 
and partnerships that were either no longer core to our strategy, or 
had run their course.

We’ve sold Tip Top and our interest in Venezuelan consumer joint 
venture, Corporacion Inlaca. We’ve started the sales process for our 
share of DFE Pharma (a joint venture with FrieslandCampina), and we 
are considering our options for our ownership of our China Farms, 
Dairy Partners Americas (joint venture in Brazil), and our 18.8% 
shareholding in Beingmate.

It’s not a fire sale. We’ve been clinical about our review of each of 
these before making a decision, and there are likely more to come.

Within the business, Miles and the team are on track to meet our 
capital expenditure target of $650 million. That is $200 million less 
than last year, and significantly less than the average of $1 billion per 
annum spent in the six years prior to that.

That brings us to the outline of the strategy that we have  
already released.

One of the first and most significant decisions we made was to 
drop the volume ambition. Its impact should not be underestimated. 

The clearest example of this is when you look at what we used to 
call ‘global milk pools.’ To meet our old volume-based ambition of 30 
billion LME by 2025 we needed to grow our milk volumes by around 
35% over the next five years. Realistically, very little of that would 
come from milk growth in New Zealand, which leads you to invest in 
overseas milk pools and the people, infrastructure and operating 
costs that come with them.

With that driver gone, we are prioritising New Zealand milk and 
only looking to our global milk sources where they are needed to 
complement our New Zealand supply. 

We are putting sustainability at the heart of everything we do. 
You’ve seen this through the launch of The Co-operative Difference 
and our recent commitments to tackling climate change, to stop 
installing any new coal boilers or increasing additional capacity to 
burn coal, and to using 100% recyclable, reusable and compostable 
packaging by 2025.

This is the right thing to do, which is a good enough reason.  
But importantly we also know that there’s more value to be  
earned from milk that is farmed using ethical and sustainable 
practices, and for products backed by our unique co-operative 
heritage and provenance. 

We want to maintain premium quality right across the supply 
chain – starting on-farm and flowing through to a simplified global 

portfolio of premium products that we sell to a premium group  
of customers.

That portfolio will still cover core ingredients, advanced 
ingredients, consumer and foodservice products. But a simplified 
portfolio means focusing on the markets and prioritising the 
products we already do best – that includes proteins, powders, 
cheese and butters.

Our Co-op is nearly 150 years old. If we want to pass on our Co-op 
to the next generation, it needs to fundamentally change.

Let’s be clear, change is never painless. We won’t have everything 
our own way, but ultimately, we’re confident that this strategy will 
deliver sustainable value back to you over your farming lifetime. 

That confidence is based on three key things:

1) We have the best milk in the world. People will continue to seek 
out and pay a premium for our quality, grass-fed milk that is 
farmed using ethical and sustainable practices.

2) We manufacture high-quality ingredients at a consistency, scale 
and efficiency that is hard to match.

3) Our people are world leaders in dairy innovation and know-how. 
That intellectual property has real value. 

So where to from here?

We will be out in September to fill in the gaps of the strategy with 
more detail and discuss it with you face-to-face. 

The last pieces of the puzzle are our operating model and capital 
structure. We’ve been keeping one eye on our future capital needs as 
the strategy has been developed and already have a small team of 
people looking at our options. The work will ramp up once our 
strategy is finalised and we’ll be out talking to farmers on Capital 
Structure in September.

It’s critical to the future of our Co-op that we get our capital 
structure right. It will be a key priority and opportunity for us through 
to the end of the year and into 2020.

John Monaghan

NOTE FROM  
THE CHAIRMAN 
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When I took on the job as CEO, I knew I was taking 
on a business that I was proud of, but also one that 
needed to be reset for the future.  

A big part of the reset this year has been about taking stock of our 
business to ensure every major asset, investment and partnership 
still meets the needs of our Co-op today. We’ve also been focused on 
lifting our financial discipline and acting to reduce our debt by $800 
million. On our capital expenses, we’re on track to hit our $650m 
target, which is well below the average $1 billion per annum spent 
over the previous six years. And our goal to reduce our operating 
expenses is running ahead of target. 

However, it became clear early on that more was needed, and we 
announced a full strategy review. In March at our half year financial 
results, we gave a clear indication of where our strategy was headed 
with the announcement of our six strategic themes. Many of the 
decisions we’ve made since then relate to these – in particular, 
prioritising New Zealand milk, simplifying our global portfolio and 
putting sustainability at the heart of everything we do. 

You can read more about what we’ve done and how we’re tracking 
in John’s column this month. Come September, we’ll refine these and 
provide more detail. I don’t think there will be any surprises because 
you will have already seen us getting on and making decisions 
aligned to the direction we signalled in March. 

That’s not to say there won’t be more bumps ahead. We still have a 
way to go, and there will be one off transactions and adjustments – 

some positive, some negative – as we reset the business, lift our 
performance and execute our new strategy. 

For me what’s important is giving you, our unit holders, and the 
New Zealand public confidence in our Co-op and the co-operative 
model. I hope New Zealand will back us in building Fonterra into the 
organisation we all know it can be. 

I absolutely believe the co-operative model is right. Not only for 
you, but for the New Zealand dairy industry and the New Zealand 
economy. A core motivation of ours is to prove that the choice you’ve 
made to supply our Co-op is a good one – and that the milk price we 
pay you stays in New Zealand, especially in our rural communities. 

Your milk, our Co-operative heritage, know-how and the New 
Zealand provenance story – combined with our scale efficiency – 
gives us an edge. It’s a key advantage that underpins our Co-op, that 
our competitors are hard pressed to match.  

As I look ahead to the next couple of years, I want to be upfront 
that it won’t be smooth sailing. But I’m committed to leading our 
Co-op through this period of change, and I’m confident that in a few 
years’ time we’ll be looking back with a feeling of satisfaction at 
having turned our Co-op’s performance around. 

Miles Hurrell

MESSAGE FROM MILES 
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No farm? No worries for 
history making award winner

“The hardest three days of my life” is how Fonterra 
business graduate James Robertson describes 
competing in the 51st Young Farmer of the Year 
grand final.

At 22 years old, James made history as the youngest ever winner 
of the iconic award, something he’s been gunning for since he 
took out the Young Farmer Junior Competition six years ago. 

“I honestly couldn’t believe it. Any of the other six contestants 
could have taken it out so I was in shock when they announced 
my name. It’s always been a goal of mine to win this title.”

Despite spending most of his time in the Auckland office, James 
is well and truly a farmer at heart. 

“If I had it my way I’d be outside in my gumboots. It’s what I’ve 
grown up with, and what I’m passionate about. Being a part of 
rural communities and showcasing them is something that I love 
and always want to do.”

Having joined Fonterra as a graduate last February, it’s fair to 
say James knows a thing or two about dairy. However, the 
questions and tests were slanted the wrong way. 

“The practical and technical side of the competition always has a 
bit of a regional twist. Because it was in the Hawke’s Bay this year, 
the questions and modules swung towards orchards and sheep and 
beef farming so not too many dairy related things were asked.”

Put simply, James says training for this was pretty difficult. 

“You just have to get outside as much as possible and try 
everything. I’ve got a few blisters on my hands that I wouldn’t 
normally get from tapping away at my computer.

“It can be a bit disheartening when you come in from a day 
practising and thinking, that actually might not even pop up in 
the competition.”

The three gruelling days tested contestants’ knowledge, 
stamina and skills. Competitors had to drive a large grape 
harvester, make sausages, assess health and safety risks using a 
virtual reality simulator, install an irrigation system for fruit trees, 
market a line of sheep and sit an agri-business exam.

“On day one they told us there had been a change to the 
schedule and the media interviews were going to be done that 
morning to get them out of the way. 

“After getting our briefing, we sat down and the media started 
firing questions at us like ‘What do you think of Simon Bridges as 
the leader of the National Party’, and ‘how do you feel about 
Shane Jones’ Billion Tree project’. They were quite confronting. 

“Turns out that was our first test.”

Contestants were also given a speech topic and told to present 
later that night. 

“I had the topic, ‘What a baler can teach you about life?’

“To be honest, I think the judges (politicians and councillors) 
didn’t get my answers. I talked a lot about how you need to look 
after your shaft, grease your nipples, that sort of stuff. The crowd 
was in hysterics so that was one bonus.” 

Wrapping up the three days was a quiz. 

“The quiz was tough. You’ve just had three full on days and 
you’re knackered. I spent about 20 seconds trying to spell 
Mycoplasma bovis.”

James takes away $75,000 worth of prizes, including a New 
Holland tractor, a quad bike and a trip to Ireland to September to 
attend the National Ploughing Championships. 

He also took out the FMG People’s Choice Award, winning 
$1,000 for his Auckland Young Farmers club.

“The work NZ Young Farmers does in schools to show students 
the diverse range of careers in agriculture is extremely important.

“I probably wouldn’t be in this position if it wasn’t for my 
involvement with NZ Young Farmers early on.”

Another finalist with a connection to the Co-op, Waikato vet 
Emma Dangen, came third, picking up the award for championing 
environmental best practice.

Emma and her fiancé Chris Poole, a Fonterra shareholder,  
run a 750-cow split calving dairy farm in Pirongia. It’s the first 
time in the contest’s history that two grand finalists were women, 
Emma and shepherd Georgie Lindsay.

James and very proud partner Megan

Preparing to plant seedlingsThe butchery module was particularly tricky Tackling a practical challenge at the 
Hawke's Bay Showgrounds
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Recent progress on key national climate change 
legislation has given us the chance to put part of 
our new strategy into action.
Back in March we shared the key emerging strategic themes that 
are the outline of our new strategy:

• A globally competitive New Zealand dairy Co-op

• Sustainability at the heart of everything we do

• Value rather than volume

• Prioritise our New Zealand milk supply and earn a premium 
from our heritage and provenance

• Simplify our global portfolio to focus on where we have 
competitive advantage

• Increase focus on return of capital

Sustainability must be at the heart of everything we do. Healthy, 
strong communities and environments underpin sustainable, 
profitable food production.

We also know all too well that agriculture also depends upon a 
stable global climate, so there’s no shortage of motivation for us. 

Our Co-op has a strong appetite to do its bit alongside the rest of 
New Zealand to reduce climate change.

We will work with Government, researchers and the wider 
agriculture industry to get farmers the practical help they will need 
to meet any new targets.

Miles Hurrell says, “Kiwi farmers are already some of the most 
emission efficient producers of milk in the world, but the fact is 
that nearly half of New Zealand’s greenhouse gases come from the 
wider agriculture sector. Our actions today will keep New Zealand 
at the forefront of sustainable food production. We know this 
means some of the ways we farm will need to change. Fonterra 
farmers are adaptable and resourceful people. Once set a clear 
science-based target, they will want to get on with the job and the 
Co-op will be there to support them.”

There have been three recent developments around climate 
change that are of importance

• Climate Change Response (Zero Carbon) Amendment Bill

• Fonterra’s coal announcement

• Independent Climate Change Commission report

PUTTING SUSTAINABILITY 
AT THE CORE OF OUR NEW 
STRATEGY MEANS DOING OUR 
BIT TO TACKLE CLIMATE CHANGE

Converting Edendale to electricity would cost $160 million
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Climate Change Response (Zero Carbon) 
Amendment Bill
We had our say on the Climate Change Response (Zero Carbon) 
Amendment Bill, including setting the long-term targets for all 
greenhouse gas reductions by 2050. This included targets for long 
lived gases (including Carbon Dioxide and Nitrous Oxide) to get 
to net zero, and have reductions for biogenic methane. There are 
two main targets for biogenic methane put forward in the Bill. 
One calls for a 10% reduction in biological methane emissions by 
2030. The other is reducing these emissions by somewhere 
between 24% and 47% by 2050.

What do we think about the targets in the Bill? 

All of these targets are ambitious, but we’re up for the challenge. 
We believe, with the help of new tools and innovations, we can 
reach the 2030 target. 

The upper end of the 2050 target will be much more of a 
challenge and we think it should be set at the bottom end of the 
range and reviewed against science.

One thing’s for certain, achieving these targets will require 
everyone - farmers, industry, Government and researchers - to all 
pitch-in and do their bit, something we’re committed to doing.

No new coal burners
Our commitment to dealing with climate change isn’t limited to 
our farms.

We recently announced that our Co-op would not be installing 
any new coal boilers or increasing capacity to burn coal.

This is 11 years ahead of our previous target (which was not  
to build any new coal boilers after 2030 and only to use coal  
as a last resort). 

Today around 40% of the energy we use in manufacturing is 
from coal. It’s not ideal and it is something we want to see changed 
for the better. Getting out of coal is not easy though – there are 
some really tricky challenges to overcome.

In some places, particularly in the South Island where there is no 
natural gas, there are no economically viable alternatives. For 
example, looking at the Edendale site, the conversion to electricity 
would cost us $160 million and then would increase our annual 
operating costs there by at least 50%. 

So, this means we need a coal plan which is balanced against us 
remaining competitive – which is a phased approach. Here’s what 
we have already been doing.

• A trial with wood pellets at our Te Awamutu site

• The team at Brightwater are co-firing their boiler with wood 
biomass

• We have plans to electrify our Stirling site

Kiwi farmers are some of the most efficient producers of milk in 
the world. So, we need to ensure our manufacturing sites are as 
efficient as possible too.

Independent Climate Change Commission  
(ICCC) Report
To make it a climate trifecta, we also saw a report released  
by the Independent Climate Change Commission (ICCC).  
It was mostly about whether agriculture should be included  
in the Emissions Trading Scheme (ETS) and also talked about 
Accelerated Electrification.

At this stage, it’s a discussion document for the Government to 
consider. But the key point from the report is that the Government 
and the Agriculture industry both agree that farmers should start 
paying for their livestock emissions by 2025. How they do that is 
still a discussion point.

The Ministry for the Environment are hosting 16 public 
information sessions around the country, which will give you an 
opportunity to ask questions and to have your say. Written 
feedback to the government can also be provided by 13 August 
2019. More information can be found on the Ministry for the 
Environment’s website. 

The pace of change can seem overwhelming, and most farmers 
are interested to know what are the things they can do right now to 
reduce their greenhouse gas emissions. The types of on-farm 
actions that could be considered are;

• Reduce nitrogen inputs on farm by;

o optimising the amount, timing and placement of fertiliser

o managing effluent efficiently and treat it as a fertiliser

o optimise pasture management

• Only use supplements when they fill a true feed deficit and 
produce a profitable response

• Improve cow reproduction, health and longevity to minimise 
cow wastage and reduce rearing of non-productive stock (e.g. 
replacement heifers).

At the end of the current 2019/2020 seasons Fonterra will be 
providing you with a farm-specific greenhouse emission report. This 
report will help you to understand your farm’s emissions profile and 
help you to understand your best opportunities to reduce your 
emissions.

Fonterra is developing a product to simplify and de-risk the 
process of purchasing forestry for your land.

Fonterra is also looking at developing brands and products to 
take advantage of the fact that our farmers are among the lowest 
footprint producers of milk in the world.

Last but not least, Fonterra is investing in technologies that will 
help break the link between milk production and methane 
production so dairy farming can have a prosperous and sustainable 
future New Zealand despite the new regulations.

Low water levels in the Tasman region drought earlier this year

"One thing’s for certain, achieving these targets will require everyone 
– farmers, industry, Government and researchers – to all pitch-in and 

do their bit, something we’re committed to doing."



6

Fonterra Farm Source  >>>  July 2019Fonterra Farm Source  >>>  July 2019

CHANGES TO THE  
2019 DIRECTOR ELECTIONS

Earlier this year, a joint committee of the Board and 
the Shareholders’ Council was created to review if 
there were parts of the Director election process 
that could be improved. 

Alongside governance best practice, the Committee considered 
farmer feedback since the 2016 Governance and Representation 
Review changes were approved by shareholders and the results of 
an electronic survey that was sent out to all farmers in April.

The key things we heard back from you were: 

• The election process should be simplified as much  
as possible

• Independence and transparency of the process should be 
protected and enhanced

• You strongly value information about the skills and attributes 
required by the Board

• You strongly value the independent assessment of the skills and 
attributes of individual candidates

• You want a choice of candidates to be put forward  
by the Independent Selection Panel

• Only farmers should have the power to remove a sitting 
Director standing for re-election

Based on this, a number of recommendations were put to the 
Board and Shareholders’ Council, with input from the Independent 
Selection Panel and the Returning Officer. 

1. The two processes have been renamed as ‘Independently 
Assessed Candidates’ and ‘Non-Assessed Candidates’ to 
differentiate the two ways farmers can stand for the Board.

2. To improve the independence and transparency to the process, 
Independently Assessed Candidates will now:

a. be placed directly on the ballot once they have been 
recommended by the Independent Selection Panel. They will 
not need further endorsement or approval from the Board, 
the Nominations Committee (which will be disbanded) or the 
Shareholders’ Council

b. a stand-down period will be introduced for sitting 
Shareholders’ Councillors which will not allow them to stand 
for the Board in the same election cycle as they finish with 
the Council 

3. To provide you with a choice of candidates, the Independent 
Selection panel will put forward up to two more candidates 
than there are vacancies. There remains no limit on the number 
of Non-Assessed Candidates

a. Related to this, a candidate will no longer need to receive 
50% benchmark for contested elections (that is, elections 
where you have a choice of candidates). In a contested 
election, the candidates with the highest number of votes 
will be elected.

b. In an uncontested election (where there are less candidates 
than vacancies), candidates must still gain more than 50% 
support to be elected. If one or more candidates are not able 
to achieve that benchmark, a second election will not be 
held. The Board will use its existing power to fill a vacancy 
by appointing a farmer director up until the end of the next 
Annual Meeting (and must appoint if a vacancy will continue 
for six months of more) and cannot appoint an unsuccessful 
candidate from the first election

4. To ensure that farmers are the only ones who can remove a 
sitting Director standing for re-election, Board endorsement 
of incumbent Directors seeking re-election has been removed. 
Sitting Directors seeking re-election who go through the 
Assessed Candidate process will automatically be placed on 
the ballot, regardless of the Independent Selection Panels’ 
assessment of them. 

5. The names of the 35 supporting shareholders for Non-Assessed 
Candidates will no longer be published

These changes have been accepted by our Board and full 
Shareholders’ Council. They don’t require changes to our 
constitution, so farmers won’t be asked to vote on them. 

These changes will be in place for the 2019 Director Election 
process, except for the changes relating to the Shareholders’ 
Council included in 2a) and 2b). These recommendations require 
changes to the Shareholders’ Council by-laws, which will be 
sought at this year’s Annual Meeting in November. 

You can take a look at more information on the upcoming 2019 
Director Elections on the next page. 
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2019 FONTERRA ELECTIONS
The annual Fonterra Elections are underway.  
You are encouraged to inform yourself about the 
election processes and candidates, and to cast  
your vote when the time comes. 

This year, elections will be held for two Farmer Directors on the 
Fonterra Board of Directors, nine Shareholders’ Councillors, two 
members of the Directors’ Remuneration Committee and one 
trustee of the Fonterra Farmer Custodian Trust. 

Over the coming months, you can expect to receive plenty of 
communications – look out for these in your email inbox, Farm 
Source magazine and on the My Co-op App.

Board of Directors

The Board’s role is to govern Fonterra on behalf of its Farmer 
Shareholders and to promote and protect the interests of Fonterra.

Fonterra’s Board of Directors has up to 11 members – seven 
elected from our Shareholder base and four appointed by the 
Board and approved by Shareholders. 

This year, there will be two Farmer Directors required to retire 
by rotation: Donna Smit and Andy Macfarlane.

Shareholders’ Council

The Shareholders’ Council represents the interests of Fonterra’s 
Farmer Shareholders as suppliers, owners and investors.

The Councillors in the eight wards listed below will be required 
to retire by rotation this year. Some will be re-standing for 
another term, others will decide not to. In addition, Duncan Coull 
(Ward 9, King Country and Council Chairman) is retiring. 

Ward District Councillor

2 Central Northland Sue Rhynd

5 Hauraki Julie Pirie

8 South Waikato James Barron

11 Eastern Bay of Plenty Wilson James

14 Coastal Taranaki Vaughn Brophy

17 Hawke’s Bay Andrew Hardie

20 North Canterbury Shaun Lissington

23 Otago Ad Bekkers

Directors’ Remuneration Committee

The Directors’ Remuneration Committee is responsible for making 
recommendations to Shareholders on the form and amount of 
remuneration for the Shareholder-elected Board of Directors and 
Shareholders’ Councillors. 

This year two members of the Directors’ Remuneration 
Committee will be required to retire by rotation.

Fonterra Farmer Custodian Trust

The trustees of the Fonterra Farmer Custodian Trust hold the 
Trust’s Property in accordance with the Fonterra Farmer 
Custodian Trust Deed and ensure that Fonterra Farmer Custodian 
Limited complies with the Deed.

This year the trustee appointed by Shareholders to the Fonterra 
Farmer Custodian Trust will be required to retire by rotation. 

INTERESTED?
Do you have an interest in putting yourself forward for any  
of these roles? 

There are Candidate Handbooks detailing all the information 
about these roles and how to nominate yourself. Find these 
in the Shareholders’ Council section on the Farm Source 
website, or contact the Returning Officer for a copy. 

RETURNING OFFICER
Once again this year the Shareholders’ Council has 
appointed Warwick Lampp of electionz.com as the 
Returning Officer. 

The Returning Officer is an independent appointee 
whose role is to ensure the elections are carried out 
with integrity, security and fairness to all parties.

Warwick will conduct the elections in accordance 
with Fonterra’s Election Rules and accepted standard 
election management practices. His specific duties 
include: compiling the electoral roll, calling for 
and receiving nominations, verifying candidate 
eligibility, candidate management, arranging the 
printing and distribution of voter packs and other 
documents, processing and counting votes, handling 
all election-related enquiries and declaring the results.

For all enquiries about nominations or the  
elections, contact Warwick on: Ph: 0800 666 034  
or iro@electionz.com

Key Dates

2 August Nominations open – Independently 
Assessed Director candidates

16 August Nominations close – Independently 
Assessed Director candidates

11 September Nominations open – Shareholders’ Council, 
Directors’ Remuneration Committee and 
Fonterra Farmer Custodian Trust

17 September Independently Assessed Director 
candidates announced

Nominations open - Non-Assessed Director 
candidates

27 September Nominations close: Non-Assessed Director 
candidates, Shareholders’ Council, 
Directors Remuneration Committee and 
Fonterra Farmer Custodian Trust

30 September All candidates announced

17 October Voting opens

21 - 25 October Director candidate farmer meetings

5 November Voting closes, Results announced

7 November Annual Meeting –successful candidates 
take office 
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Co-op suppliers have scooped first and joint second 
place at the 2019 New Zealand Dairy Business of the 
Year awards.

After initially taking out the Best Northland Farm prize and the  
High Input with Best Financials award, Okaihau Pastoral Holdings 
was named the Supreme Winner at the awards evening in 
Queenstown in late June.

Joint second place went to Canterbury’s River Terrace Dairy,  
owned and operated by Brent and Rebecca Miller and Andrew  
and Rachele Morris.

Dairy Business of the Year is a celebration of profitable, resilient, 
and sustainable dairy farming. It also provides a valuable opportunity 
for farmers to benchmark their business against other top farms 
nationwide, compare business performance, share ideas and learn 
more about the business strategies of other farmers.

And while it’s a business award it’s not all about the numbers. 
Financials make up 70% of the judging criteria while the remaining 
30% focuses on environmental and human resources factors.

Judges said that despite this year’s fierce competition, Okaihau’s 
impressive metrics stood out.

“Okaihau had the highest 
kilograms of milksolids per cow 
production to achieve 538 kgMS and 
a cost of production of $4.01 kgMS. 
Their return on capital of 11.3% was 
30% greater than the farm with the 
second highest return.”

The 367-hectare farm milks 
1150-1200 cows, produces about 
646,000 kilograms of milksolids, and 
is an equity partnership with 17 
shareholders.

Okaihau independent director  
Paul Martin credited the win to 
strong teamwork.

“We have some excellent systems in place right from the farm 
managers and their team to the board. Everyone knows what their 
role is and performs it to the best of their ability and they respect 
and support each other.”

Fellow Co-op suppliers and first-time entrants River Terrace Dairy 
placed second equal after a strong showing

Naming runners-up is not common for the awards, but the judges 
said that competition was so strong that in previous years either 
farm could have been Supreme Winner.

River Terrace Dairy also took home awards for Best Canterbury 
Farm Performance, Business Resilience, and Best People Leadership.

River Terrace achieved 495 kgMS per cow and a cost of production 
of $3.84 kgMS. They also contained operating expenses at 45% of 
gross revenue.

Their leadership award demonstrates that running a tight ship did 
not come at a compromise to caring for their people.

Rebecca said, “This is recognition for us and our team which is 
important as it is about them and the time, care and effort they put 
in. When you have the right people, everything else goes right. All 
the little things done right make up the big picture and make 
everything work.”

More farmers are giving the Fixed Milk Price option 
a go with more than 70% of applicants in the 
second application window held in July trying it for 
the first time. Nearly 30% were applying for the 
second time. 

The applications from over 290 farms saw a participation increase 
of 35% on the June event. Farms applied for more than 12 million 
kgMS at a fixed price of $6.81 (less the service fee of 10c). 

 15 million kgMS were made available in July, meaning that all 
farmers received the volume they requested.

 Richard Allen, Group Director Farm Source said that the 
increase in interest in the Fixed Milk Price tool was great to see.

 “Our Co-op added this tool to the financial toolbox to help give 
farmers more certainty over volatile milk prices so to see an 
increase in new farms giving the Fixed Milk Price a go is great. 

 “It’s also good to see that farmers are fixing in small 
increments - reducing their risk further by spreading their 
participation out across several application opportunities.”

 Larry Whetting, who farms in Galatea, applied for his first Fixed 
Milk Price allocation after being told about it by a friend. 

“To be honest, it wasn’t on my radar. But after hearing about it, 
I spoke to my local bank advisor who pointed out the benefits. 
The amount we applied for covers our fixed costs.” 

For farmers who are thinking about using the Fixed Milk Price 
tool in the future, Larry encourages them to get in touch with 
their bank and talk through their options. 

Lorna Gleeson, based in Mangonui, said they were “not too 
sure” about Fixed Milk Price. 

“I hope it’s a good thing, we’ll have to wait and see how it goes 
in the future.”

In July, most farms applied for less than 30% of their estimated 
production, suggesting that farmers are using the tool to fix  
small portions of their milk supply monthly, rather than fixing 
50% all at once. 

The next application period is 12-13 August. Details for the next 
Fixed Milk Price application window will be emailed to you and 
posted on the My Co-op app. More information is also available in 
the ‘Financial Toolbox’ section of the Farm Source website.

Impressive wins at Dairy Business Awards

MORE FARMERS GIVING FIXED MILK PRICE A GO

River Terrace Dairy's 
Rebecca and Brent Miller

The very happy Okaihau Pastoral Holdings team
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New dashboard available to track your progress

It was 4:02am, just a few hours after the new dashboard went up 
on the Farm Source website, when the Co-op’s first farm achieved 
four of five steps in the new Co-operative Difference. 

“I’m a morning person, my brain works best in the morning,” says 
Daniel Young who ticked all the boxes for his farm on the new 
Co-operative Difference dashboard before sunrise. Daniel and his 
wife Nicola are sharemilkers on his parents’ (Barry and Bernice 
Young) farm near Parua Bay in Northland.

“I was having a cup of coffee before I go out. I usually check the 
website to see what’s happening and there it was, right at the top of 
the page. I saw it and clicked on it. Went through it and thought 
‘done that’, ‘done that’ and ‘done that’.” 

When asked what made him get a Farm Environmental Plan, 
Animal Welfare Plan and Health and Safety Plan, Daniel says it’s just 
part and parcel of running a farm. 

“You can’t run a business without having a plan. You have to have 
direction of where things are going. Having the plans is just what 
we’ve always done.”

Having already achieved four steps in The Co-operative Difference, 
Daniel is confident the farm will also be able to meet the fifth and 
final one – Milk. In the Milk focus area, farmers need to deliver Grade 
Free milk with somatic cell count below 150, 000 and an average FEI 
grade of A. 

The Co-operative Difference was introduced this year to recognise 
those who produce sustainable, high-quality milk, but Daniel says the 
real reason they do it, is for themselves. 

“It’s a personal preference. It’s about having pride in the work you 
do,” he says. 

What advice would he give to a fellow farmer who wants to 
achieve The Co-operative Difference? 

“As far as getting the plans in place, it’s no big deal. When you 
come to it, you realise that you’re already doing it.”

The four steps of The Co-operative Difference that the Young farm 
has achieved are:

1. Engaging with the Co-operative 

2. Having and implementing a Farm Environmental Plan

3. Having and implementing an Animal Welfare Plan  
developed with a veterinarian 

4. Having and implementing a Health and Safety Plan

At the time of publishing this article, 45 farms already had four of 
five achievements. 

When you log into the Farm Source website, you will see The 
Co-operative Difference dashboard appear at the top of the page. 

This dashboard shows you where your farm(s) sits across each of 
the five focus areas – Co-operative and Prosperity, Environment, 
Animals, People and Community, and Milk. 

When you achieve each focus area, the white circle will turn green. 
Simply click on each circle to find out what you need to do to achieve 
The Co-operative Difference. 

Once you have achieved all five steps, you will receive recognition 
for all your hard work. When you deliver high quality milk, you could 
also receive Farm Source Reward Dollars. 

To learn more about The Co-operative Difference, 
ask your Area Manager or visit the Farm Source 
website. 

YOUNG FARM ACHIEVES 
MOST OF THE CO-OPERATIVE 
DIFFERENCE BEFORE BREAKFAST

You can view The Co-operative Difference dashboard on the Farm Source website
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The second biggest e-commerce shopping spree has 
just finished in China, with Anchor dominating dairy.

During the ‘618’ shopping festival, Anchor topped the best-sold 
imported milk brand for the third year in a row on JD.com – the 
second largest e-commerce platform in China.

Greater China President Christina Zhu says these wins are the 
result of a lot of extra hard work from our teams on the ground.

“In the face of an intense price war where many of our 
competitors promoted extremely low prices, our team stuck to 
their guns on our value-first strategy. The average price of our 
Anchor products increased by nearly 19% from a year ago, while our 
product prices were at least 50% higher than some competing 
products.

“Throughout the 618 festival, Anchor’s brand stood out as the 
most valuable asset we have. Chinese consumers trust Anchor as 
high quality and reliable. Over the last two years, we’ve also been 
working on having a more diversified product portfolio, which 
means we could defend our leading position across many of our 
categories rather than rely on just one product.”

“None of these outstanding results could have been achieved 
without the huge efforts of our teams”, says Christina. “Some even 
worked through the night to ensure we had every advantage during 
this shopping spree. I’m very proud of each member of our teams 
who made all these great things happen for our Co-op.”

618 is one of the biggest online shopping events in the world.  
JD, the company behind the creation of the festival to mark its 
anniversary, saw US$31.53 billion in sales during the campaign –  
up 25% on last year.

JD.com says one of the big contributors behind the 2019  
results is the surge in demand for imported goods among  
Chinese consumers, driven by rising incomes and changing 
consumer preferences.

Co-op farmer and 
shareholder Tracy 
Brown recently 
travelled to Shanghai 
 to meet with our  
NZMP reseller network 
and share her  
Co-operative story.

“I feel truly honoured to have 
been able to travel to China to 

speak on behalf of 10,000 New Zealand farming families. It’s made 
what we do at home so much more meaningful,” Tracy said.

The NZMP reseller network is made up of 37 partners across 
China, each of different sizes and specialities. They provide 
localised service offerings to meet the needs of dairy processors 
within the China market and are in many ways our Co-op’s eyes 
and ears on the ground.

Together, they represent around 40% of the total value earned 
by NZMP China, and half of its volume.

When meeting the resellers, Tracy spoke about the work 
farmers do every day to ensure overseas markets receive the 
highest quality New Zealand milk.

“It’s opened my eyes to our markets and products, and I loved 
meeting our resellers and wonderful NZMP staff in China that 
work hard for us every day.”

Tracy, winner of both 2018’s Sustainable Superstar Award and 
the Farm Source Responsible Dairying Award, also championed 

the importance of sustainable farming and building a legacy for 
future generations to enjoy.

Goh Ziqiang, one of NZMP’s largest resellers, enjoyed the 
conference and hearing from Tracy. 

“The meeting is a valuable opportunity to learn more about 
NZMP’s strategy, celebrate success with our fellow resellers and 
focus on the year ahead. It was great to hear from a Fonterra 
farmer about the work they do to ensure they produce the best 
quality milk on earth.”

NZMP Reseller Channel Director Greater China and South-East 
Asia, Ben Whittington says NZMP has worked hard to build a 
strong, high performing network in China. “They continue to 
deliver great results and raise the bar year on year.”

NZMP Chief Operating Officer Kelvin Wickham opened the 
event, telling attendees: 

“We value the partnerships that we have built together over many 
years, and look forward to many more prosperous years ahead.”

This year, our China reseller network grew sales volumes by over 
20%, and collectively represented more than NZD$1.2 billion in sales.

Anchor smashes e-commerce records in China

FROM MATAMATA TO SHANGHAI: CO-OP  
FARMER INSPIRES VALUABLE CHINESE RESELLERS

618 is one of the biggest online shopping events in the world

Delegates at the NZMP reseller conference

Tracy Brown addressing the 
reseller conference
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How does an Italian style cheese, made in New 
Zealand, become the essential ingredients in a 
traditional Chinese hotpot? That’s the question 
which led to Anchor’s latest foodservice innovation 
capturing imaginations at the 2019 China Hotpot 
Industry Development Conference. 

The big star of the show was the stretchy-cheese shrimp ball – which 
takes a traditional shrimp ball and adds our extra-stretchy mozzarella 
cheese. It’s taking the hotpot industry across China by storm.

“As a traditional cuisine, hotpot has long enjoyed popularity 
among Chinese. It’s one of the most popular dining styles in China, 
with more than 400,000 outlets around the country,” says 
Christina Zhu, President of Greater China.

Typical ingredients include meat, vegetables, dumplings or 
seafood that are then placed into a simmering pot of soup stock 
and cooked right at the table.

It’s big business, the market is forecast to exceed NZ$110 billion 
by 2020. Hotpots account for 22% of the out-of-home dining 
industry in China, according to a 2017 report from industry giant 
Dianping-Meituan.

One of our biggest hotpot customers in China is restaurant chain 
Xiabuxiabu, which owns over 900 stores nationwide.

With the stretchy-cheese shrimp ball already proving popular, the 
display at the Hotpot Conference attracted huge interest from the 
other hotpot customers, and sales are expected to increase as these 

leads are followed up. The high-value mozzarella sales to hotpot 
customers are estimated to reach 2,000 metric tonnes next year.

Christina says it’s great to see the use of our cheese continue to 
grow in Chinese cuisines.

“Developing new foods and creating demand for dairy is 
something we’re really proud of in China. The stretchy-cheese shrimp 
ball allows us to branch into a new and prominent market, and is 
looking to be as popular as our muddy buns and tea macchiatos.”

For the creative ways they add dairy to traditional Chinese 
cuisines, China’s Anchor Food Professionals team was named one of 
the Top Ten Innovative Brands of the 2019 Chinese Hotpot industry.

Our Co-op has been utilising our leading food 
safety and quality expertise to improve testing 
standards in the Middle East and Africa. 

In the region, there have been instances where food companies 
blend vegetable fat into milk powder products labelled as  
100% dairy, leading consumers to believe they are purchasing 
pure dairy products. 

To help combat the issue, our sales and regulatory teams in the 
Middle East and Africa have partnered with one Government by 
sharing our technical expertise on the best testing methodology 
and working with a local laboratory to perfect the process. This 
work significantly improves the reliability of testing programmes 
and also makes detection and enforcement easier in the future.

The Co-op’s expertise, particularly in the testing space, has 
been positively received by authorities, with the new 
methodology being adopted into general standards. 

Scientific and Regulatory Affairs Officer, Middle East and Africa, 
Wafa Benmessaoud, says, “Adulteration is an issue found in some 
MEA markets and we are really pleased to be able to share our 
Co-op’s expertise with local governments and authorities. 
Improved testing regimes not only protect consumers but also 
benefit businesses like us who focus solely on manufacturing high 
quality and safe dairy products.”

The team has taken these learnings and has now begun working 
with other authorities across the Middle East and Africa to help 
with the detection of adulterated dairy products. 

Melted mozzarella meets Chinese cuisine

CO-OP’S FOOD SAFETY AND QUALITY EXPERTISE HELPS 
PROTECT CONSUMERS IN THE MIDDLE EAST AND AFRICA

Our extra-stretchy mozzarella cheese in actionTrying out the stretchy-cheese shrimp ball
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Farmers who went the extra mile to produce the 
highest quality milk last season have had their efforts 
recognised across the country.

For the 2018/2019 season, 1,782 farmers achieved Grade Free status, 
including 437 reaching Gold status for four or more years Grade Free, 
and 35 reaching Legend status for 10 or more years Grade Free.

Another 1,409 farmers were acknowledged as Merit recipients for 
receiving only one grade, and 4,086 received an Achievement 
certificate for keeping their farm’s somatic cell count below 150,000.

Once again, Glenys and Graham Bell of Te Aroha, along with 
contract milkers, daughter Maria and son-in-law Michael Kidd, 
achieved your Co-op’s lowest Somatic Cell Count with an average of 
29,816 this season. This is 5,000 lower than the farm in second place, 
which also happens to be their sharemilking operation just up the 
road, managed by another daughter, Tania White.

This is the fourth season out of the past five where the Bells have 
come out on top, and Graham says it’s down to getting the basics 
right every time.

“There’s no secret, it’s just about doing a good job and paying close 
attention to detail. We love our stock and want them to be as healthy 
as possible so we look after them as well as we can. 

“Getting the basics right through our hygiene practices, during the 
calving period and with our testing means we have a consistently low 
cell count where the milk quality is better and we have healthier 
cows”, says Graham.

Grade Free farmers are being recognised at End of Season and 
Grade Free dinners across the country. 

In Northland, Terence and Suzanne Brocx’s two farms near Kaikohe 
have been Grade Free for five years in a row.  

Suzanne says the quality doesn’t come without hard work and 
focusing on the end goal.

“Being Gold Grade Free for five years on both farms is recognition 
of the hard work, effort and pride by us and our team to produce 
quality milk that Fonterra takes to New Zealand and the world. We 
may put the systems and processes in place, but our team are the 
ones that make it happen”, she says.

Ann and Allan Black of Takitimu Trust in Southland are 11 years 
Grade Free. The couple credit strong attention to detail and emphasis 
on being self-contained for ultimate controllability of their 500 cow, 
267ha farm.

Ann says, “We regard the cowshed as a food factory so attention 
to detail is paramount. Along with that detail is the immense pride 
and satisfaction from believing that if a job’s worth doing, it’s worth 
doing well.”

Milk quality excellence is a key part of The Co-operative 
Difference. Starting this season, farmers who achieve steps across 
each focus area, and are Grade Free, keep their Fat Evaluation Index 
at an A level and Somatic Cell Count below 150,000 throughout the 
season will be recognised with Farm Source Reward Dollars. 

FARMERS CELEBRATED FOR 
PRODUCING THE CO-OP’S TOP DROP

Waikato contract milkers Maria & Michael Kidd

Southland's Takitimu Trust is 11 years Grade Free

Waikato farmers Glenys & Graham Bell

NATIONAL TOP 10 – LOWEST 
SOMATIC CELL COUNT
1. G L & G F Bell and M & M Kidd Partnership (29,816)

2. J M Mellow and Milldale Farm No 2 Limited (35,173)

3. D A & M A Mullan and Mark A Mullan Trust (39,127)

4. M C & J P Fisher (39,765)

5. J C & F M Henchman (41,060)

6. M & L Arnold (41,284)

7. Ternstone Ltd and Taramea South Ltd (42,617)

8. Est of M F Blake & M Blake and  
Mattajude Family Trust (43,092)

9. K J & H Chalmers Ltd (44,529)

10. Le Emari Trust T/A Willowbridge Dairies (45,361)
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A good time at the Gore Grade Free dinner

Some of Taranaki's Gold Grade Free farmers

Southern Hawke's Bay Grade Free farmers

Taupo Grade Free Gold and Legends

The Ashburton Grade Free dinner

BOP Area Manager Jackie Dale with true legends Franciscus & Regina 
Smits - 31 years Grade Free!

Barry Cameron and Sam Sahib won the Mid-Canterbury lowest SCC cup

Casey Coxhead receives his Gold Grade Free certificate from Councillor 
Julie Pirie
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Our Co-op's results will be announced on Thursday, 
12 September. SKY TV will broadcast the results on 
Channel 950, on the hour, every hour from 9am - 
10pm on the day. You can also find out more about the 
results on the My Co-op app or Farm Source website. 

2019 Annual Results 
Farmer Meetings

Our Co-op's Directors and Management team will be on the 
road the following week to meet with you, discuss the results 
and answer any of your questions. Meetings will include a 
presentation, question and answer session, and a meal. 

For catering purposes, please RSVP by 13 September  
by going to Events on the Farm Source website, via the  
My Co-op app, or contact the Service Centre  
0800 65 65 68.

Location Date Time Venue

Whangarei Thursday 19 September 6:00pm Northland Events Centre (Toll Stadium), 51 Okara Drive

Kerikeri Friday 20 September 11:00am Turner Centre, 43 Cobham Road 

Matamata Wednesday 18 September 11:00am Matamata Club Inc, 9 Waharoa Road East

Te Awamutu Thursday 19 September 11:00am Te Awamutu Golf Club, S.H. 3 Kihikihi Road

Pukekohe Thursday 19 September 11:00am PIA Events Centre, 57 Ward Street

Hamilton Thursday 19 September 6:00pm Distinction Hotel, 100 Garnett Ave, Te Rapa

Te Aroha Friday 20 September 11:00am Silver Fern Farms Event Centre, 44 Stanley Avenue

Awakeri Monday 16 September 6:00pm Awakeri Events Centre, State Highway 30

Tirohanga Tuesday 17 September 11:00am Tirohanga Community Hall, 839 Tirohanga Rd

Rotorua Tuesday 17 September 6:00pm Holiday Inn Rotorua, 10 Tryon Street

Waihi Wednesday 18 September 6:00pm Waihi Rugby Club, 111 Kenny Street

Hawera Wednesday 18 September 11:00am TSB Hub, 17 Camberwell Road

New Plymouth Wednesday 18 September 6:00pm The Plymouth International Hotel, 220 Courtenay Street

Masterton Monday 16 September 6:00pm Copthorne Hotel and Solway Park, High Street

Dannevirke Tuesday 17 September 11:00am Dannevirke Sports Club, 298 High Street

Palmerston North Tuesday 17 September 6:00pm Awapuni Function Centre, 67 Racecourse Road

Nelson Monday 16 September 10:30am Club Waimea, 346 Queen Street, Richmond

Culverden Monday 16 September 6:00pm Farm Source Store, Cnr Mouse Point & St Leonards Rd 

Christchurch Tuesday 17 September 11:00am Russley Golf Club, 428 Memorial Avenue, Burnside

Ashburton Tuesday 17 September 6:00pm Hotel Ashburton, 11/35 Racecourse Road, Allenton

Oamaru Wednesday 18 September 11:00am Lower Waitaki Golf Club, Hilderthorpe Road

Balclutha Wednesday 18 September 6:00pm South Otago Town & Country Club, 1 Yarmouth Street

Gore Thursday 19 September 11:00am Heartland Croydon Hotel, 100 Waimea Street

Invercargill Thursday 19 September 6:00pm Ascot Park Hotel, 41 Racecourse Road
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One of Council’s core functions is to represent the 
collective view of our shareholders to the Board. 
Given that on any given day of the week someone, 
somewhere is expressing their views of our Co-op, 
there is ample fodder to evoke strong discussions 
on the future prospects of our Co-op within the 
shareholder base. 

I and Council welcome the opportunity to listen to your views and 
to impart our knowledge to ensure an informed discussion. Most 
of the concern at present is around the low earnings forecast, the 
effect of the share price on farmers’ balance sheets, and the need 
for greater visibility of a renewed strategy, to understand how this 
reflects a stronger Co-op into the future (something I’m quietly 
optimistic about). 

Council’s 2018 Annual Report talked about the need for 
fundamental change in thinking and practice to turn the fortunes 
of our Co-op around. I want to share with you what this means in 
the context of announcements and activity to date. I often talk 
about clarity being the foundation of any business. Clarity in the 
context of our Co-op talks to Purpose, why we exist and why, to 
remain competitive and sustainable in the long-term, purpose 
beyond profit is important. Our Co-op has been on a journey for 
the last two years to identify a core purpose that guides the 
strategy moving forward. I believe the new Purpose statement 
holds us all to account in terms of the behaviours we all need to 
display to succeed: 

“Our Co-operative 
Empowering people to create goodness for generations  
You, me, us together 
Tatou Tatou”

The next part of fundamental change is about understanding 
relevance, in terms of who we are and where we play. In 
discussions with shareholders, it’s always good to reflect on this 
in the context of our journey over the past 18 years, within a 
landscape and environment that allowed for expediential growth 
in our industry. This necessitated the need for our Co-op to 
develop strategy to accommodate this. We as shareholders in our 
Co-op have been the greatest benefactors, with the freedom to 
grow as we have wanted. 

As we all know, the environment we operate in has changed. 
The industry is now in a period of consolidation with peak milk a 
reality, as is regulation driving stronger focus on our impact in the 
communities we operate and live in. Therefore, the strategy must 
change to accommodate the new environment, to ensure 
relevance to our reality and that of the world we operate in. That 
world is rapidly changing at a pace and scale that requires our 
Co-op to be more agile, adaptable and in tune to the demands of 
our customers and consumers as we move forward. 

The announcements to date from the business on the strategy 
review give me confidence that both Board and Management 
understand this.

Late last month your Council submitted on the Zero Carbon 
Bill. We felt compelled to do so given this is an important piece  
of legislation that will change the shape of our industry. 

Whilst the debate around carbon and ETS has been with us for 
time, reality has now arrived, with the introduction of draft 
legislation that needs to align with the intent of the Paris Accord, 
which our Government has signed up to. There will be some 
natural apprehension given the magnitude of change, and to 
some of the questions we have no answers. However, there is a 
strong commitment from industry such as Dairy NZ and from 
Government to support us through this transition, with research 
into innovations that will remove some of the roadblocks 
currently ahead of us. This is an opportunity for us to capture 
value as one of the most emission efficient producers of milk in 
the world. I would encourage you all to engage and lift your 
understanding as to how you can best position your business to 
effect change. 

You should all have received an update on the upcoming Director 
election changes. This is the result of a joint effort between Board 
and Council to review the current process and see where 
improvements can be made. The aim has been to give greater 
confidence in the process, without compromising the intent to 
ensure we get the best possible people putting themselves forward 
for election to govern our co-op. I’m confident these changes 
reflect your voice around concerns expressed, will deliver greater 
confidence, maintain your democratic right as shareholders, and 
more importantly, will put the absolute best people in front of you 
for your consideration. I would encourage you all to familiarise 
yourself with the changes to the process and importantly, 
participate in the upcoming election cycle for Board, Council, 
Directors’ Remuneration Committee and Fonterra Farmer 
Custodian Trust elections.

Duncan Coull

NOTE FROM THE 
SHAREHOLDERS’ COUNCIL 
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In the next part of our series on people working 
hard to get the best value out of your milk, we’re 
talking to General Manager Operations for Darfield 
and Upper South, Harriet van Genne-Knape. 
Originally from the Netherlands, Harriet has had an international 
career which has taken her to the United States and China. 

Now calling Canterbury home, Harriet keeps our Darfield and 
Upper South manufacturing sites ticking along to ensure we get 
the best out of your milk. Harriet joined the region at the start of 
the year after just over two years with the Co-op. 

What gets you out of bed every morning? 
People. I love working with our teams and our products.  
My drive is to do things better every day.

What does a typical day/week of work look like  
for you? 
Fortunately, no two weeks are the same for me! My role is super 
dynamic which I love. There is a fair amount of travelling involved 
too which is great.

What do you like to do outside of work? 
Living in what I think is the most beautiful part of New Zealand, 
Corsair Bay, there is no lack of great outdoor activities - kayaking, 
swimming, hiking and walking our two huskies. I love to go to the 
Lyttleton market on Saturday, have a coffee and buy fresh 
produce for another hobby of mine which is cooking.

You’ve held a couple of other roles within Fonterra, 
can you tell us about them? 
In October 2016, I was given the opportunity to start as Fonterra’s 
National Food Safety and Quality Manager, based in Hamilton and 
looking after six sites in that region. 

Then the Waitoa Operations Manager position became 
available in January 2018, which was a great opportunity as I have 
a background and a passion for nutritionals and infant formula 
products. I was in that role for one year, until the regional GM 
role for Darfield and Upper South came up, which was unexpected 
but yet another awesome challenge which I’m fully embracing. 

I started my current role in February 2019, and I’m loving it.  
I like the challenge of leading a region and I’m very proud to be 
responsible for the world’s biggest milk powder spray dryer in 
Darfield. And equally as proud of our smaller sites in Takaka and 
Brightwater – and of course our newest addition to our Darfield 
and Upper South family, our cream cheese plant.

Where does your passion for operations come from?
My inspiration has been my father, he was the operations director 
in a feed co-operative in the Netherlands. At that time, site safety 
was not as high as it is right now, so on Saturdays and Sundays my 
father went to the sites to check on the process and the people. 

He checked the conversations in the control room, the quality 
of the product and made sure everything was running okay. That 
inspired and excited me, the hustle and bustle of operations, the 
stainless steel, the noise and the steam. When I had to choose 
which university to go to, I picked Dairy University in Bolsward, 
the Netherlands.

Finally, what are your top priorities for your team 
over the next year? 
When I started this role, it was an ideal time to come on board 
because by the time I had my feet on the ground it was time to 
define what we wanted to achieve. I was excited to take a forward 
look, not just FY20 but where are we heading after that? What is 
our role in the bigger scheme of things? So, delivering our FY20 
goals and setting us up for success for our continuing journey will 
be our main focus - delivering for our shareholders, keeping up 
with our quality standards and delivering on our savings targets.

Co-op chat with  
Harriet Van Genne-Knape

Harriet greets a young visitor to the Darfield Open Day

Harriet and her husband Taeko enjoy the great outdoors
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Picking up fencing or fertiliser at Farm Source? While 
you’re at it, you can now pick up your online shopping. 

Farm Source has teamed up with an exciting new online 
marketplace called TheMarket, an online shopping experience 
owned and operated by The Warehouse Group, and our stores will 
now be a key pick-up and drop-off network.

Launched in August, TheMarket offers a huge range of new 
goods including desirable brands, some of which have not been 
available in New Zealand before.

Included are more than 1,500 local and international brands, 
such as Cotton On, SurfStitch, Bobux, Citta and Playpark from 
Karen Walker. More labels are being added weekly, and goods from 
the entire Warehouse stable, including The Warehouse, Warehouse 
Stationery, Noel Leeming and Torpedo7 are also available.

Initially, 10 Farm Source stores, in places where The Warehouse 
doesn’t have a store, will be order pickup and return destinations 
but the plan is to extend this nationwide over time.

Farm Source Group Director Richard Allen says, “we’re really 
excited about this initiative and the benefits it offers our farmers 
and non-Fonterra customers – both existing and new. Buying from 
TheMarket means they will be able to pick up their parcels during 
our extended hours, including Saturdays, and have the peace of 
mind their valuable goods won’t be left unattended.

“For our Co-op, it means attracting more people into our stores, 
some of whom may not have shopped with us before. This gives 
us more opportunities to showcase our range of products and the 
many benefits of being a Farm Source customer. By increasing 
scale of purchasing, we can deliver more value back to the Co-op 
– and at virtually no additional cost,” says Richard.

“We are also an important part of our local communities, and 
our stores are open to the wider public who are always welcome 
to use our facilities. This innovative partnership is another way we 
can support our communities by offering an easy and convenient 
way to shop.”

When checking-out online on TheMarket, you can choose to 
have an item delivered to your home or choose to pick it up at 

one of 10 Farm Source stores. You will get an email and text 
telling you when your items are ready for pick up.  

Justus Wilde, CEO of TheMarket, says, “we set up TheMarket 
because we had an idea we could help New Zealanders get a 
better experience online. So many times, Kiwis are compromised 
on choice, price, or time to deliver. Hence TheMarket was born –  
a site that enables you to shop for curated brands from all over 
the world, all in one place.”

LOCAL SHOPPING MADE EVEN 
EASIER FOR YOU BY FARM SOURCE

When the gumboots
come off, say hello to

*Free return shipping on eligible products from MarketPoint locations within selected Farm Source retail outlets.          

**Single code use per customer. Minimum spend $100. Valid until 31/12/19

www.TheMarket.com

MarketPoint locations

Farm Source Stores:

Temuka

Paeroa

Waitara

Wellsford

Wyndham

Carterton

Opotiki

Stratford

Tokoroa

Te Aroha

The newest online shopping experience for New Zealanders. With more than
1500 of the most desirable local, international and niche brands, with easy shipping right to your door.  

But in a unique relationship, orders from any brand on TheMarket could be collected from selected 
Farm Source locations instead. And if it isn’t right, simply drop your order back to selected Farm 
Source locations and take advantage of global FREE returns*.

And as a special offer for Enrich readers:

Introducing

$20 E N R I C H 2 0Off your next order**
Simply use this code at checkout:

for the love of shopping

FIRST 10 FARM SOURCE STORES 
Wellsford 

Te Aroha 

Paeroa

Tokoroa

Opotiki

Waitara 

Stratford 

Carterton 

Temuka

Wyndham

Shop at www.TheMarket.com

FIVE  
FONTERRA
FACTS

China is our largest export 
market, accounting for 30% 

of New Zealand dairy exports.

Around 95% of Fonterra 
products are exported to over

New Zealand has free 
trade agreements with 
seven out of 10 of our 
top export markets.

Dairy products remain one of the most 
highly protected goods and on average, 
even grenades, rockets and flamethrowers 
face lower tariffs than dairy. 

140 MARKETS 
WORLDWIDE

7/10
30%

80% OF GROWTH

Asia, the Middle East and Africa 
are set to account for more than 

of dairy exports through to 2025. 
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Farmers are getting insights into what’s possible 
with milk, thanks to tours organised by the Fonterra 
Research and Development Centre (FRDC) in 
Palmerston North. 
Two groups recently visited the Centre, and learned more about its 
rich history and some of the breakthroughs achieved as scientists 
look for new ways to make the most of every drop of milk.

They also had the chance to meet some of the FRDC scientists 
to find out more about their roles and their key areas of interest 
and research.

Sandi Legg, Technical Assistant, Research and Development, gave 
a comprehensive insight into the running of the centre and the 
target markets for various products.

Blown away by the history of the centre, Dannevirke shareholder 
John Barrow says his highlight was listening to our staff telling their 
stories and feeling the enthusiasm for their work.

“While all the work done at the FRDC is pretty impressive, the 
down to grass roots reality is that the people employed to fill 
critical roles in product research and development are so strongly 
linked to our future prosperity as farmers.”

When asked about the value in having facility like FRDC, John’s 
reply was simple. 

“Sure, we will continue to mass produce a lot of bulk commodity 
product for the foreseeable, but the future actually needs people 
with an eye for innovation and development. 

“The Palmy plant and the people who work there are an 
extraordinarily valuable asset for the Co-op and most definitely are 
at the cutting edge of innovation, research, and development.” 

Central Districts Area Manager Nick Clarke was involved in 
organising the day and says the now infamous Tea Macchiatos 
and cheese tastings were an absolute hit, with farmers even 
getting a chance to taste some of the export cheese that is not 
sold in New Zealand.

“I think there is real value in putting on events like these because 
it’s not every day our farmers get to see what their milk is being 
turned in to, or the potential it has. Once it leaves the farmgate, 
they generally see no further. So, giving them a behind the scene 
glimpse of how the process works and some of the creations is 
really valuable and quite inspiring for them.”

As proud stewards of their land our farmers are 
committed to leave it better than they found it. 
They are equally passionate about inspiring the next 
generation of stewards.

Unearthing the next crop of dairy farmers is the aim of the Hawke’s 
Bay Schools Dairy Industry ‘Big Day Out’. The third event of its kind, 
the 2019 edition saw 120 Year 10 students from 11 Hawke’s Bay High 
Schools converge on the Newman family farm in Otane.

Supported by the Co-op and local farmers, Big Day Out gives 
students the opportunity to get behind the farm gate and learn more 
about the wide range of career pathways within the dairy industry.

The event was highly interactive with 120 students rotating around 
seven ‘hands on’ work stations, including milking, animal health, 
environmental sustainability, finance and cropping, engaging in some 
friendly rivalry.

Farmer Bruce Newman says the day was a great success.

“There’s a real shortage of skilled workers in the industry that are 
passionate about what they do. That’s why we were very keen to get 
behind such a great initiative that supports the next generation.”

At the end of the day Napier’s Taradale High School was 
recognised as the top school. Their reward was a day out on another 
farm, hosted by Nick and Nicky Dawson from Patoka, winners of the 
2019 East Coast Ballance Farm Environment Award.

Nick showcased the environment work he and Nicky have done 
on-farm and the students were able to get their hands dirty, helping 
out with some planting.

Nick says it was also a great chance to share the opportunities that 
come with a career in agriculture.

“We really wanted to show what a wonderful and vibrant industry 
dairy farming is and that you can be anything from a farmer, a milk 
tanker driver, a vet, technician, banker or sales rep, or specialise in 
pest control. The options are almost endless.”

Farm Source Hawke's Bay Area Manager Tony Haslett had a big 
hand in organising the event. He says the feedback from everyone 
involved was incredibly positive and at least two of the Taradale 
students are now actively pursuing a career in dairying.

“This is the third time we’ve held the Big Day Out and as a 
programme it’s going from strength to strength. It wouldn’t be 
possible though without the great support from our farmers. They 
are really getting behind it and I’m getting more and more of them 
putting up their hands to have it on their property.”

A BEHIND THE SCENES LOOK 
AT MAKING MAGIC FROM MILK

A DAY DISCOVERING DAIRY

Tractor transport Taradale style

Cheese sampling was popular
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The saying many hands make light work rang true 
when 60 volunteers recently gathered at a farm in the 
Bay of Plenty to plant 3000 trees. 

The planting is part of the Bay of Plenty Regional Council’s (BOPRC) 
environmental programme, where the Council partners with farms, in 
this case a Te Whenua Whanau property near Whakatane, to fence 
waterways and plant them out. 

Last year, 2.5km of waterways on the property were fenced and 
when the time came for riparian planting, the local community was 
at the ready. 

Jared Watson, a farmer in the catchment area, says it was a great 
display of rural camaraderie. 

“There were Farm Source employees, farmers from the catchment 
area, local iwi, DairyNZ and people from the BOPRC. Everyone just 
got stuck in,” says Jared. 

“The day actually exceeded my expectations. You really don’t know 
who is going to come and help. You can do all the pre-work and 
engagement, but it really depends on what people are up to on the 
day. It was really supported across the community.

“It’s with this support that we can hopefully achieve the outcome we 
want to achieve – cleaning up waterways and improving water quality.”

Jared says all farmers in the catchment area are highly engaged 
when it comes to the environment. They all have Farm Environment 
Plans and are aware where improvement is needed. 

“We’ve been quite proactive, using science to get us going in the 
right direction. It’s the saying, regulate yourselves or be regulated. 
The Regional Council has been great at encouraging farmers to plant. 
They supply the resources and we provide the labour.”

Nick Doney, Sustainable Dairying Advisor, says it’s about working 
together for the common cause of the environment. 

“Farmers understand the importance of healthy riparian zones. 
They help filter nutrients and sediment. That and the tucker at 
lunchtime was probably why so many people came out to help!”

These planting efforts are part of the long-term vision to improve 
water quality in the river and reduce contamination of the pipi bed at 
Te Ahiaua in the Waiotahe Estuary. The pipi bed is a significant 
traditional food basket for tangata whenua and many other locals.

Hanging up the corporate attire for a life on the 
farm was by far one of the better decisions Mel 
McEntyre and Janelle Nee ever made. 
Two years ago, the couple made the move to Janelle’s family farm 
in Ohauiti, Bay of Plenty. Nowadays, Mel runs the farm day to day, 
and while helping out in the weekends, Janelle spends her 
weekdays as a Business Manager at the Tauranga Vets.  

According to Janelle, the lifestyle change has been welcomed 
with open arms. 

“We switched to farming because we didn’t like the Auckland 
lifestyle. Sitting in traffic and working long hours wasn’t something 
we wanted to be doing. Although we work long hours now, at least 
it’s doing what we love. 

“If you're doing what you love, it can make all the difference. 
We’ve spent the last two years soaking up as much information as 
possible and being open to asking for advice.

“The farming industry is different because people actually want 
to help others do their best. You don’t get that so much in 
corporate jobs because people are competing with each other.”   

The couple are obviously doing something right because they 
picked up two Fonterra awards at the Te Puke awards dinner in July 
for supplying milk that was grade free and with a low bacteria 

count. This makes the farming 
duo among the top performing 
farmers in the region. 

“Everything from what we 
feed the cows, to hygiene in 
the cowshed has contributed to 
these awards,” says Mel. 

Prioritising sustainable 
farming, Mel and Janelle have a 
Farm Environment Plan to 
protect waterways and manage 
on farm emissions. 

"We make a real effort to 
show people that there are 
farmers out there that care 
about their animals and the environment.

"You don't have to pillage the land to get every last drop of profit 
out of it."

Lisa Payne, Regional Head Bay of Plenty, congratulated the couple. 

“Considering they are new to dairy farming, this is especially 
impressive, and both Janelle and Mel are a great addition to our 
farming family.”

Rural camaraderie 
shines at planting day

From rat race to farm race
The team got stuck in to plant 3000 trees

Mel & Janelle say trading town for 
the country was life changing
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After a career side-by-side on the family dairy  
farm, the Cullen brothers and their wives from  
Te Awamutu recently celebrated 129 years of 
marriage between them. 
Garth and Ruth Cullen, married 65 years, and Colleen and David 
Cullen, married for 64, agree that love, devotion and family are 
most important to a successful marriage. 

“It’s about working as a team, encouraging each other and having 
fun”, says Colleen, skills that both couples mastered over years of 
working together on the family farm.

Garth and David were born and raised on the 200-acre block 
near Kihikihi that was bought by their grandparents in 1901 and is 
split evenly in two by the Arapuni Road. 

They formed Cullen Brothers in 1950 and took over the farm from 
their father, milking 120 jersey cows in a walkthrough shed. When 
Garth married Ruth in 1954 a new home was built for the 
newlyweds as well as an eight aside herringbone shed.  

The jersey herd was then divided, one half for each brother on 
each side of the block.

“It was a process where the brothers stood in the middle of the 
paddock and picked the herd off,” says Christina Phillips, Colleen 
and David’s daughter who, along with her husband Dennis, works at 
Fonterra’s Tirau site. 

“Uncle Garth picked one, then Dad picked one, and so on, until 
they had 60 each. Dad then converted his walkthrough into an eight 
aside herringbone as well, so he wasn’t outdone by his brother.” 

Colleen and David married a year after Garth and Ruth and lived 
in the original family homestead. Each couple had four children, 
giving extra hands for calf rearing, haymaking, milking, drenching, 
thistle grubbing, hosing the yard and getting the cows in. 

But many hands didn’t always mean light work. An unreliable 
power supply would go off during milking, hungry and unruly calves 
would always knock over the feeding buckets and the work was 
tiresome as the only vehicle the farm had was a tractor. 

The milk was stored in an open vat and wasn’t refrigerated, so 
the brothers were always relieved when the tanker arrived and the 
milk would go on its way to the factory.

“Then after every pick up, us kids would have the job of 
scrubbing everything down as quickly as possible before the next 
milking!” recalls Christina.

Garth and Ruth sold their half of the farm in the 1970s. Colleen 
and David stayed on until 2015, growing native woodlands and 
gardens that led to a Waikato Farm Environmental Award in 1999 
and Waipa Biodiversity Award in 2010. Colleen and David’s farm 
remains in family ownership and both couples now live in 
retirement villages.

At the start of July, an army of volunteers congregated 
at Alistair and Gaylene White’s farm in the Manawatu 
to plant out their wetland. 

Wetlands play a critical role in filtering sediment, so the planting was 
important to replenish and respect the local environment.  

Several community groups came together including Feilding High 
School students, Farm Source staff, kids from the Hokowhitu 
Children's Centre and a couple of Manawatu Turbo rugby players. 

Brad White, Alistair and Gaylene’s son, and sharemilker on their 
200ha farm oversaw the day. 

“We’ve got some large flax swamps in the middle of the farm and 
the land around it was unproductive, so we decided to fence that off 
and explore planting natives.” 

The highlight for Brad was seeing everyone get stuck in and the 
efforts far exceeded his expectations. 

“It was a really good day, we planted 1,700 trees in around 
four-and-a-half hours,” he said.  

Nick Clarke, Area Manager for Central Districts was involved right 
from the beginning and said it was great to be out there supporting 
one of the farmers in his region. 

He was also involved in getting the extra hands on-farm and 
ensuring everyone took something away from the day.  

“We went to Feilding High School and got around 35 students 
involved and made it more than just planting. We explained to the 
students why it’s so important and they learnt something along 
the way about what our farmers are doing to make the 
environment better.” 

The agriculture students got a bonus out of the day, gaining NCEA 
credits for their efforts. 

The native planting was co-ordinated by Horizons Regional Council 
and was the result of the White family receiving a Horizons 
freshwater grant - which covered half of the planting costs. 

Could farming be the secret 
to a long and happy marriage?

MANAWATU MUCKS IN TO SUPPORT WETLAND

Farmer Brad White and some young helpers

David, Garth, Ruth & Colleen celebrating a combined 129 years  
of marriage
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Kaikohe West School pupils got a first-hand look 
at where their milk comes during a visit hosted by 
Northland farmers Terence and Suzanne Brocx,  
Bill and Robyn Hori and the Puketi Farms team  
at Ohaeawai.

The visit by 28 students was a part of DairyNZ’s School Farm 
Visits programme, where schools using DairyNZ resources and 
teaching modules can apply to visit a local farm. It’s an 
opportunity for students to experience what they’ve learnt in the 
classroom in a real farm environment. 

Kaikohe West School teacher Louise Birchall said the opportunity 
to learn directly from the farmers and other farm workers was very 
valuable to both the children and herself.

“Education outside the classroom is a beneficial learning 
experience for all the children. It reinforces what they learn in the 
classroom when they can see it in real life.”

The students revolved around four educational stations designed 
to give them practical experience of farming. The stations covered 
milking, feeding calves, effluent management and waterways 
protection. The final station looked at how the milk goes from grass 
to glass, with the children making their own butter which they 
sampled on bread.

Suzanne says although it’s hard work for the whole team, it’s great 
to be able to share their story.

“During school visits we have all of our team on-farm, and we do it 
together as a team. It costs us a whole team’s workload for the day, 
but to see the difference it makes for the kids, being outside and 
getting hands-on experience, it’s well worth it. These children are our 
future, both in terms of farming and consumers.”

Terence and Suzanne own two dairy farms and, as passionate 
Northlanders, are heavily involved in the local community. Between 
2008-2017, Terence served on the Fonterra Shareholders’ Council, 
and continues to be an advocate for the Northland community and 
wider dairy industry. He is the Chair of the Northland Dairy 
Development Trust and acts as a dairy industry advisor to the 
Northland Regional Council. Suzanne is a nurse by trade, having 
worked in Hospice speciality in Northland. She is a volunteer Trustee 
and Director of Kerikeri Retirement Village, and is deputy chair of the 
Northland College Farm Committee.

With the 2019 Anchor AIMS Games fast approaching, 
Anchor decided to get the competition started early 
with the Anchor Bottle Cap Cup. 

The challenge for schools was to collect as many Anchor milk bottle 
caps as they could for a chance to win some great prizes. With a 
brand-new school van up for grabs, as well as grocery and sport 
uniform vouchers, the number of caps collected exploded! Together, 
100+ schools involved collected a whopping 500,000 caps.

The winning school, Fairfield Intermediate, turned the competition 
into a school house challenge between students and even 
incentivised the teachers to get involved. But it was a full community 
effort that got them across the line, with local cafes, coffee carts and 
petrol stations all getting on board to support the school. 

With an impressive 92,000 caps collected (that’s 101 caps per 
student) they were the well-deserving winners of the Anchor Bottle 
Cap Cup trophy and the brand-new 11-seater minibus from LDV. 

Silver Fern and Waikato BOP Magic netballer Sam Sinclair visited 
the school, along with the Anchor team behind the competition, to 
celebrate the good news. Having competed at the Anchor AIMS 
Games herself in 2008, Sam was an inspiration to the Fairfield 
Intermediate athletes heading to Tauranga to compete in September.

Fonterra Brands Group Marketing Manager Margaret O'Sullivan 
was staggered by Fairfield's winning efforts, with this year's Anchor 
Bottle Cap Cup attracting 40% more schools than last year and a 
500% increase in the number of caps collected.

"The Anchor Bottle Cap Cup is a way of getting schools behind 
the AIMS Games and also to get their communities behind the 
teams that are going. We were absolutely blown away by the level 
of support and it's great to get schools supporting the sustainability 
message and helping to put a lid on plastic pollution as well."

The collective effort and incredible team spirit demonstrated 
shows that recycling can become an exciting team challenge. To 
give students an idea of the impact that recycling efforts like this 
can have, Future Post have jumped on board and will be turning all 
caps collected into fence posts.

Farmers show kids the bread and butter

Anchor caps off another community competition

The students had the chance to get up close and personal with the animals

Some of the 92,000 caps collected by Fairfield Intermediate

WHAT ARE THE AIMS GAMES?
Young budding athletes will get the chance to compete 
against the best of their age group in the Anchor AIMS 
Games come this September. The games encourage 
students aged 11-13 to compete at an elite level, be 
active, celebrate fair play and enjoy success. Since its 
inception in 2004 the games have grown exponentially. 
With 23 sporting codes Tauranga will host more than 
11,500 intermediate-aged athletes this year, another 
record-breaking year for entries. 



22

Fonterra Farm Source  >>>  July 2019Fonterra Farm Source  >>>  July 2019

YOUR PHOTOS

See your photo in next month’s FarmSource
Share your photos with us on Facebook, Twitter, Instagram by tagging Fonterra  

or by sending them to farmsourcemagazine@fonterra.com.

Meeting the new addition to the farm!  

Thanks for the photo @Moodiefarming

C ows are a kids best mate  
on Genaya Hal liday's farm

@countrygirl_nz is keeping an eye on things  

in Matata

The newest team member on Janice Dennis' farm  loves being out on the quad bike

Theres a pot of gold at end of the rainbow for  
@life_of_a_dairy_farmer P lenty of grass to go round in East Takaka 

for Andrea Ward

C olourful strol l to the milking shed  
for David Warren

Trish Rankin has a special helper for calf rearing
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Mavis goving Trent a wee smooch

EMPLOYEE OF THE MONTH

See your photo in next month’s FarmSource
For August, we’re looking for the new cow with the most interesting markings. Nominate your cow and they could 
become our next Employee of the Month. Simply send a photo or video to socialmedia@fonterra.com or share 

your picture on Instagram or Facebook with the hashtag #FonterraEOTM

P ippa loves licks & to folow Sophie everywhere

Nick and Biscuit - the "Most Loved Calf "  

at Marotiri School Pet Calf Day in 2016

Sudney and Wombat - the friend lies, 
laziest and most gorgeous cow

Tania Cresswel l 's favourotte cow, C lover

Darling (No. 85) loves to surpervise milkings  and receive scratches

June's Employee of the Month, No. 185  
from Renae Flett's Rongotea farm
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Dairy farmers keen to share stories – and pictures 
– of their farming lives now have a helping hand in 
the form of three guidebooks produced by DairyNZ.

Dairy farmers keen to share stories – and pictures – of their 
farming lives now have a helping hand in the form of three 
guidebooks produced by DairyNZ.

The guidebooks provide tips and techniques for sharing stories, 
photographs and brief videos on social media, in newspapers and 
magazines, or on radio or TV, and their various online formats.

We’ve produced the guides – Social Media 101, Sharing Your 
Stories, and Picture This – following requests from many farmers 
for help with telling their stories.

Farmers are the first to know that giving people insights into 
dairy farming is a powerful way to help with better understanding, 
but told us they found getting started a little daunting.

The guides will help to demystify media, making it easy  
and rewarding to share your stories and imagery beyond  
family and friends.

The social media guidebook outlines the basics for the likes of 
Facebook and Instagram, while the Sharing Your Stories booklet 

recognises that what makes a 
good story for traditional 
media is a little different.   

Picture This is about using 
smartphone cameras to take 
still photographs and short 
videos – and you’re right on 
the spot to capture photos 
and video that can provide 
positive insights into dairy and 
the farming way of life. 

There’s also a section on 
where work can be shared, for 
example, on TV weather 
reports where great images are often used as background shots – 
and we’re here to provide up to date suggestions as to where you 
can submit your work.

Download Social Media 101 and Picture This at  
dairynz.co.nz/socialmedia 

Order print copies by emailing us at info@dairynz.co.nz 

Building great workplaces for a talented workforce 
is one of six commitments in the dairy sector’s 
strategy Dairy Tomorrow, identified as a key 
priority to ensure we’re able to attract and retain 
good people for our farming businesses now and in 
the future.

DairyNZ strategy and investment leader for farm performance 
Jenny Jago says good progress has been made since the launch of 
the Sustainable Dairying: Workplace Action Plan developed jointly 
with Federated Farmers, in 2015.

“We know there is far more awareness of the importance of 
good rosters now, and many farmers are actively implementing 
more people-friendly 6 on/2 off and 5 on/2 off rosters, which were 
not at all common a few years ago.

“That improvement is good, but we need to move faster,” she 
said. “We’ve brought in key farmer organisations like Young 
Farmers and Dairy Women’s Network to strengthen the support 
and we’re working closely with Fonterra and other milk companies 
to review and refresh the action plan.”

The Workplace Action Plan sets out expectations under  
five key areas:

1. Balanced and productive work time

2. Competitive remuneration

3. Health, safety and wellbeing

4. Effective team culture

5. Rewarding careers

Matt Trent, Fonterra’s manager for social responsibility, says 
“customers who buy our product are increasingly interested in 
how that product is produced. They care – as we do – about 
people being treated fairly right through our supply chain. 
Through The Co-operative Difference, we will recognise farmers 

who are taking steps to ensure 
the health and safety of the 
people on their farm. 

“This is well aligned with a 
Workplace Action Plan. We 
will continue to work closely 
with DairyNZ and our other 
industry partners to help 
farmers realise the benefits of 
a Workplace Action Plan.”

Jenny Jago says with an 
increasing proportion of the dairying workforce being employees, 
offering competitive and rewarding work environments is 
essential if we’re to continue attracting and retaining the people 
we need. 

“The seasonal nature of dairy farming means we have some real 
challenges at busy times of the year, and we need to address 
these head-on. We’re investing in a number of future-focused 
options, such as the design of farm workplaces of the future, as 
well as systems and approaches farmers can implement right now 
to reduce time spent milking, e.g. Milksmart and variable milking 
intervals.

“It’s heartening to see farmers tackle this challenge, make 
changes and realise the benefits of providing a good work 
environment.

“As a sector, we’re making progress but we’re not there yet. Its 
going to take collective focus to achieve the quality work 
environments we need,” she said.

For more on the Sustainable Dairying: Workplace Action Plan, 
and tools and resources to support great people management 
on-farm, visit dairynz.co.nz/WAP

For more on the dairy sector strategy, Dairy Tomorrow, visit 
dairynz.co.nz/dairytomorrow

Helping hand for farmers keen to share their stories

Good progress on building great workplaces, but more to do

By Jenny Cameron
DairyNZ – General Manager, Responsible Dairy
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WARD  WARD NAME COUNCILLOR EMAIL PHONE 
 

 1  Northern Northland Luke Beehre  bluelyna@xtra.co.nz 027 630 0065

 2 Central Northland Sue Rhynd  rhynd@xtra.co.nz 027 4847323

 3 Southern Northland Greg McCracken greg.ingid@gmail.com  021 857 773

 4  Waikato West Ross Wallis  rosswallisfarmer@gmail.com  027 6377 460

 5 Hauraki Julie Pirie  julie@piriefarms.co.nz 027 608 2171

 6 Piako Malcolm Piggott malrose@xtra.co.nz 027 631 7843

 7 Waipa Mike Montgomerie montgomeriemike@gmail.com 027 454 3892

 8 South Waikato James Barron  2jamesbarron@gmail.com 027 4535 298

 9 King Country Duncan Coull duncan@ruralbusinesssolutions.co.nz 027 472 7110

 10 Northern Bay of Plenty Don Hammond don@hrml.co.nz  027 4885 940

 11 Eastern Bay of Plenty Wilson James ws.james@xtra.co.nz 027 498 1854

 12 Central Plateau Matt Pepper matt@milksolid.co.nz 027 463 8993

 13 Central Taranaki Noel Caskey yeksactrust@xtra.co.nz  027 230 1083

 14 Coastal Taranaki Vaughn Brophy vsbrophy@xtra.co.nz 027 463 8632

 15 Southern Taranaki Ben Dickie bendickie@orcon.net.nz 027 2937 955

 16 Central Districts West Robert Ervine rervine@xtra.co.nz 027 4385 413

 17 Hawke’s Bay Andrew Hardie hardielong@xtra.co.nz 0294 392 542

 18 Wairarapa John Stevenson johnstevensonfarming@outlook.co.nz 027 469 1548

 19 Tasman/Marlborough Sue Brown suebrown.aorere@gmail.com 027 8295 146

 20 North Canterbury Shaun Lissington Shaun.lynn@amuri.net 027 315 0039

 21 Central Canterbury Mark Slee mark@melrosedairy.nz 027 632 7305

 22 South Canterbury Michelle Pye  michelle@pyegroup.co.nz 021 360 515

 23 Otago Ad Bekkers atbekkers@gmail.com 027 4861484

 24 Eastern Southland Emma Hammond merryfieldfarm@xtra.co.nz 027 211 9356

 25 Western Southland Simon Hopcroft janine.simon@xtra.co.nz 027 201 0377

Shareholders’ CouncilDirectors
John Monaghan
Chairman 
Mobile: 021 758 167

Andy Macfarlane
Mobile: 027 432 3964

Brent Goldsack
Mobile: 021 756 154

Donna Smit
Mobile: 027 265 6668

Leonie Guiney
Mobile: 027 265 4734

Peter McBride
Mobile: 027 265 2909

Bruce Hassall 
Phone: 09 374 9750

Clinton Dines 
Phone: 09 374 9750 
Fax: 09 379 8320

Scott St John 
Phone: 09 374 9750 
Fax: 09 379 8320

Simon Israel 
Phone: 09 374 9750 
Fax: 09 379 8320

John Nicholls 
Mobile: 027 541 6117
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NORTHLAND
Mike Borrie 
Head of Farm Source 
Northland 
Mobile: 027 221 2042 
Email: mike.borrie@fonterra.com
Brian Hughes
Area Manager
Northern/Central Northland
Mobile: 021 542 038
Email: brian.hughes@fonterra.com
Neil Crowson
Area Manager
Central Northland
Mobile: 027 404 2769
Email: neil.crowson@fonterra.com
Scott Parker
Area Manager
Central/West Northland
Mobile: 021 798 483
Email: scott.parker@fonterra.com
John Bryant
Area Manager
Southern Northland
Mobile: 021 917 403
Email: john.bryant@fonterra.com

WAIKATO
Debra Kells
Head of Farm Source
Waikato
Mobile: 027 837 7358
Email: debra.kells@fonterra.com 
Mike Powell
Regional Manager Waikato
(Upper North Island)
Phone: 07 858 8640
Mobile: 021 840 355
Email: mike.powell@fonterra.com
Bill Hanson
Area Manager
Pukekohe
Phone: 09 238 4359
Mobile: 021 765 601
Email: bill.hanson@fonterra.com
Brent Stevens
Area Manager
Ngatea West & Maramarua 
Mobile: 027 406 2446
Email: brent.stevens@fonterra.com
Ross Periam
Area Manager
Huntly/Taupiri
Phone: 07 824 6758
Mobile: 021 542 939
Email: ross.periam@fonterra.com
Chris Aitchison
Area Manager
Hamilton/Raglan
Phone: 07 8399474 
Email: chris.aitchison@fonterra.com
Jill Pauling
Area Manager
Ngatea East/Coromandel
Mobile: 027 221 7639
Email: jill.pauling@fonterra.com
Janette McKay
Area Manager
Te Aroha
Phone: 07 884 7259
Mobile: 021 930 825
Email: janette.mckay@fonterra.com
Ciaran Tully
Area Manager
Morrinsville North
Mobile: 027 541 0854
Email: ciaran.tully@fonterra.com
Sarah Wood
Regional Manager Waikato
(Central North Island)
Phone: 07 858 8655
Mobile: 021 492 179
Email: sarah.wood@fonterra.com

Regional Teams
Jo Burton
Area Manager
Morrinsville South
Mobile: 021 857 282 
Email: jo.burton@fonterra.com
Rosalie Piggott
Area Manager
Cambridge
Phone: 07 827 4741
Mobile: 021 546 617
Email: rosalie.piggott@fonterra.com
Emma Williams
Area Manager
Te Awamutu West
Mobile: 021 228 5473
Email: emma.williams@fonterra.com
James Creswell
Area Manager
Te Awamutu East
Phone: 07 872 4979
Mobile: 027 429 6392
Email: james.creswell@fonterra.com
John Wilson
Area Manager
Matamata
Mobile: 021 547480
Email: john.wilsonmatamata@fonterra.com
Peter O’Shea
Area Manager
South Waikato
Phone: 07 349 0334
Mobile: 021 546 580
Email: peter.o'shea@fonterra.com 
Vicki Wallace
Area Manager
Taupo West/Taumarunui
Mobile: 027 406 3105
Email: vicki.wallace@fonterra.com
Nick Andree-Wiltens
Area Manager
Otorohanga
Phone: 07 873 8194
Mobile: 027 444 5073
Email: nick.andree-wiltens@fonterra.com

TARANAKI

Don Lumsden 
Head of Farm Source
Taranaki
Mobile: 027 279 5139
Email: donald.lumsden@fonterra.com
Shirley Kissick
Farmer Services Manager
Mobile: 027 276 7210
Email: shirley.kissick@fonterra.com
Paul Radich
Area Manager 
Phone: 06 756 7971
Mobile: 021 961 679
Email: paul.radich@fonterra.com 
Kevin Taylor
Area Manager
Mobile: 021 243 2510
Email: kevin.taylor@fonterra.com
Errol Hamill
Area Manager
Phone: 06 761 8375
Mobile: 027 579 8519
Email: errol.hamill@fonterra.com
Mike Green
Area Manager
Mobile: 027 242 5095
Email: mike.green@fonterra.com
Darryl Heibner
Area Manager
Mobile: 027 414 8358
Email: darryl.heibner@fonterra.com
Amy Gatenby
Area Manager
Mobile: 027 565 0721
Email: amy.gatenby@fonterra.com
Dean Larsen
Area Manager
Mobile: 027 562 2393
Email: dean.larsen@fonterra.com

Debbie Jenkins
Area Manager
Mobile: 027 405 7729
Email: debbie.jenkins@fonterra.com 

BAY OF PLENTY/TAUPO

Lisa Payne
Head of Farm Source
Bay of Plenty
Mobile: 021 400 250
Email: lisa.payne@fonterra.com
Michael Roe
Area Manager
Rotorua/Galatea
Mobile: 027 404 5947
Email: michael.roe@fonterra.com
Jackie Dale
Area Manager
Taupo/Reporoa
Mobile: 021 242 2158
Email: jackie.dale@fonterra.com
Andrew Karl
Area Manager
Western Bay of Plenty
Mobile: 021 542 946
Email: andrew.karl@fonterra.com
Kate Howser
Area Manager
Western Bay of Plenty
Mobile: 027 789 0114
Email: kate.howser@fonterra.com
Jen Carter
Area Manager
Waihi/Tauranga
Mobile: 027 204 4603
Email: jen.carter@fonterra.com

CENTRAL DISTRICTS

Jason Boyle
Head of Farm Source
Central Districts
Phone: 06 278 2445
Mobile: 027 491 4850
Email: jason.boyle2@fonterra.com 
Jamie Smith
Farmer Services Manager
Central Districts
Mobile: 027 406 2917
Email: jamie.smith@fonterra.com
Mark Laurence
Area Manager
Rangitikei/Manawatu/Horowhenua
Mobile: 027 208 7702
Email: Mark.laurence@fonterra.com
Tony Haslett
Area Manager
Hawke's Bay
Phone: 06 871 0136
Mobile: 021 961 067
Email: tony.haslett@fonterra.com
David Sinton
Area Manager
Wairarapa
Phone: 06 376 0948
Mobile: 021 547 784
Email: david.sinton@fonterra.com
Ben Burgess
Area Manager
Tararua
Mobile: 027 540 4190
Email: ben.burgess@fonterra.com
Nick Clarke
Area Manager
Lower Manawatu
Mobile: 027 221 7624
Email: nick.clarke@fonterra.com
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CANTERBURY/TASMAN/MARLBOROUGH

Charles Fergusson
Head of Farm Source
Canterbury / Tasman / Marlborough
Mobile: 021 115 5253
Email: charles.fergusson@fonterra.com
Anna Taylor
Regional Manager
Canterbury / Tasman / Marlborough
Mobile: 027 807 8090
Email: anna.taylor@fonterra.com 
Victor Gahamadze
Area Manager
Tasman/Marlborough
Mobile: 027 552 7230
Email: victor.gahamadze@fonterra.com
Mike Hennessy
Area Manager
North Canterbury
Mobile: 027 706 6787
Email: mike.hennessy@fonterra.com
Rodney Potts
Area Manager
Leeston / Rangiora
Mobile: 027 254 0437
Email: rodney.potts@fonterra.com
Chris Irvine
Area Manager
Mid Canterbury – North
Mobile: 021 817 652
Email: chris.irvine@fonterra.com 

Michael Robertson
Area Manager
Mid Canterbury – Coastal
Mobile: 021 242 3983
Email: michael.robertson@fonterra.com
Pam Phipps
Area Manager
Waitaki
Mobile: 021 961 352
Email: pamela.phipps@fonterra.com
Antoinette Archer
Area Manager
Mid Canterbury South
Mobile: 027 272 4069
Email: antoinette.archer@fonterra.com
Bryan Barnett
Area Manager
South Canterbury
Mobile: 027 405 8348
Email: bryan.barnett@fonterra.com

OTAGO/SOUTHLAND
Mark Robinson
Head of Farm Source
Otago/Southland
Mobile: 027 809 5060
Email: mark.robinson2@fonterra.com
Jeremy Anderson
Regional Manager
Otago / Southland
Mobile: 027 5844 496
Email: jeremy.anderson@fonterra.com

Gregor Ramsay
Area Manager
Otago
Mobile: 027 264 2245
Email: gregor.ramsay@fonterra.com 
Staci Meecham
Area Manager
West Otago / Gore
Mobile: 021 241 7650
Email: staci.meecham@fonterra.com
Greg Close
Area Manager
Southern Southland
Mobile: 021 242 5121
Email: greg.close@fonterra.com
Ruth Prankerd
Area Manager
Central Southland East
Mobile: 027 813 8672
Email: ruth.prankerd@fonterra.com
Nadine Duff
Area Manager
Northern/Central Southland
Mobile: 027 405 2952
Email: nadine.duff@fonterra.com
Laura Fahey
Area Manager
Western Southland
Mobile: 027 688 9867
Email: laura.fahey@fonterra.com

Services Team 0800 65 65 68

For New Conversions and Milk Growth

Your Services Team is on hand to deal with all your queries from 7am–7pm, Monday to Friday. Give us a call if you have a question 
about anything at all – from queries about vats and milk collection, to questions about your shares and monthly payments.

At weekends and after hours you can still call our after hours team about urgent matters.

Call us on 0800 65 65 68 and your call will automatically be directed to your local Services Team.

Paul Johnson
Business Development Manager
Waikato
Phone: 07 858 144
Mobile: 027 406 2462
Email: paul.johnson@fonterra.com
Haylee Putaranui
Business Development
& Relationship Manager
Waikato
Phone: 07 8581451
Mobile: 027 4063293
Email: haylee.putaranui@fonterra.com
Brett Alexander
Business Development Manager
Waikato/Bay of Plenty
Phone: 07 873 8194
Mobile: 021 546 595
Email: brett.alexander@fonterra.com

Lana Ngawhika
Business Development
& Relationship Manager
Bay of Plenty
Phone: 07 334 1016
Mobile: 027 345 4707
Email: lana.ngawhika@fonterra.com
Mitchell Crosswell
Business Relationship Manager
Taranaki
Mobile: 027 699 1138
Email: Mitchell.crosswell@fonterra.com 
Roger Kilpatrick
Business Development Manager 
Canterbury/Tasman/Marlborough
Phone: 03 966 7309
Mobile: 021 527 492
Email: roger.kilpatrick@fonterra.com

Michael Blomfield
Business Development Manager
Southland/Otago
Phone: 03 948 1474
Mobile: 021 529 581
Email: michael.blomfield@fonterra.com
Scott Cameron
Business Development Manager
Central Districts
Phone: 027 208 7186
Email: scott.cameron3@fonterra.com

HANDY TIPS TO REACH US
• Our busiest time is from 8.30am to 10.30am – directly after milking. So, if it’s not an urgent issue, try calling us outside those hours.
•  If you prefer, you can email us at nzfarmsource@fonterra.com and we’ll get back to you within 48 hours.
•  Log into Farm Source via nzfarmsource.co.nz for information at any time.
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SUSTAINABLE  
DAIRYING ADVISORS
NORTH ISLAND
George Kruger  
Whangarei North 
Mobile: 027 5044 156 
Ben Herbert  
Whangarei South
Mobile: 027 214 7350
Sarah English 
North Waikato/
South Auckland
Mobile: 027 525 6082
Karl Rossiter  
Hauraki Plains/  
Coromandel/  
Te Aroha/ Waihi
Mobile: 021 498 505
Steph Bish 
Matamata/ Morrinsville 
Mobile: 027 809 8375
Lee Framp 
Raglan/Te Awamutu/
Cambridge 
Mobile: 027 2259488 
Hadleigh Putt 
South Waikato/  
Taupo/ Reporoa/  
Putaruru/ Tokoroa 
Mobile: 027 838 8945 
Matthew Holwill 
Otorohanga/ Te Awamutu/  
Te Kuiti / Taumarunui
Mobile: 027 592 7498 
Nick Doney
Bay of Plenty
Mobile: 027 355 2355 
Paula Twining 
Waikato 
Mobile: 027 602 4272 
Johana Blackman 
Waikato 
Mobile: 027 602 0532 
Anna Reddish
Hawkes Bay/ Wairarapa
Mobile: 027 385 2416 
Blake Cheer 
Taranaki 
Mobile: 027 640 0449
Grant Rudman 
South Taranaki/Manawatu 
Mobile: 027 2358983 
Kate Heffey 
Manawatu
Mobile: 027 543 6140
SOUTH ISLAND
Mirka Langford
Tasman/Marlborough 
Mobile: 027 703 2415
Libby Sutherland
North Canterbury  
Mobile: 021 220 8283 
Marcelo Wibmer
Mid Canterbury 
Mobile: 021 311 332
Robyn Engels
Mid/South Canterbury
Mobile: 027 591 0290
Julie Morris
Otago 
Mobile: 027 209 6079
 
 

 
Anna Dyer
South Canterbury/ 
North Otago 
Mobile: 027 405 2964
Kieran O'Connor
Southland 
Mobile: 027 232 7149
Bruce Allan 
South Otago/Eastern 
Southland 
Mobile: 027 605 4344
Brian Goodger 
South Otago/Northern 
Southland 
Mobile: 027 703 6550
Andy Hunt 
Western Southland 
Mobile: 027 257 5599 
Cain Duncan 
Central Southland  
Mobile: 027 703 1743

SPECIALTY MILKS
• Organic Dairy Supply

Stuart Luxton  
Business Development 
Manager 
Upper North Island
Mobile: 021 241 8797
E: stuart.luxton@fonterra.com

• Stolle Supply
• Winter Milk Supply
 Phone: 0800 65 65 68

MILK QUALITY 
RESULTS
Fonterra Express (Automated 
Milk Quality Results)
Phone our Service Centre on 
0800 65 65 68

RETAIL/WEBSITES
Fonterra Farm Source Stores
Customer Support Centre 
(CSC)
Phone: 0800 73 12 66
store.nzfarmsource.co.nz
Fonterra Farm Source
nzfarmsource.co.nz

ON-FARM SERVICE 
PROVIDERS
QCONZ FARM DAIRY AND 
QUALITY CONSULTANTS
Contact for: Farm Dairy 
Reports, Grades, Suspect Milk 
Checks, Farm Dairy Approvals 
and Milk Quality Assistance
QCONZ Freephone  
0800 72 66 95
Ryan Hall 
General Manager 
027 222 8862
Northland Regional Manager 
Kara Holmes 
027 292 3042
North Waikato Regional 
Manager 
Tash Pivott 
021 194 9095
BOP/South Waikato 
Regional Manager
Stephanie Baker 
021 322 128

Lower North/Taranaki 
Regional Manager 
Michael Peters 
021 851 620
Far North 
Phoebe Thorrington 
022 043 0291
Dargaville 
Jodi Hawken 
021 370 159
North Auckland 
Kara Holmes 
027 292 3042
South Auckland 
Hector Font 
027 224 1100
Thames/Hauraki 
Joshua Finn-Jones 
027 456 7808
Morrinsville 
Stephanie Baker 
021 322 128
Waikato/BOP 
Nicole Lovett 
021 370 396
North Hamilton 
Bernardo Balladares 
021 926 650
Hamilton 
Kerrie Mitchell 
027 211 4558
Pirongia 
Kim Hodgson 
027 498 3756
Otorohanga 
Islay Brown 
027 292 3041
Te Aroha 
Tash Pivott 
021 194 9095
Matamata 
Bradley Leuthard 
021 575 394
King Country 
Denis Cadman 
027 477 5735
Taupo 
Shayla McGrory 
027 278 1653
North Taranaki 
Melissa Poingdestre 
021 714 128
Central Taranaki 
Colin Daysh 
027 273 1484
Coastal Taranaki 
Gavin Eade 
027 278 1651
Hawera 
Sara Griffiths 
027 490 3689
Manawatu 
Jillian Calow 
027 431 0011
Manawatu 
Michael Peters 
021 851 620
Dannevirke/Hawke’s Bay 
Terence Bailey 
021 857 019
Wairarapa 
Stephanie Scheirlinck 
021 370 136

ASUREQUALITY FARM 
DAIRY ASSESSOR 
CONTACTS
Ashburton 
Craig McKenzie 
021 242 2842
Ashburton 
Mike McAnulty 
021 599 734
Ashburton 
Stephanie Cretney 
027 602 7050
Balclutha 
Liz Vreugdenhil 
027 466 0236
Balclutha 
Jess Tuxford 
027 488 6177
Christchurch 
Alaistair King 
0204 124 4948
Christchurch 
Laura Holder 
027 437 0858
Gore 
Steve Sharman 
027 466 0244
Gore 
Karla Miller 
021 748 991
Gore 
Sam Carmichael 
027 225 6185
Invercargill 
Haye Stienstra 
021 826 593
Mosgiel 
Marie Wood 
027 4862 782
Nelson 
Caroline Neilands 
027 574 4688
Oamaru 
John Shepherd 
027 297 0818
Takaka 
Joy James 
027 466 0469
Timaru 
John Fahey 
027 430 2811
Rangiora 
Nick Drinnan 
021 906 255

Fonterra supports the service  
offered by LifeLine. Pressure can  
be a good thing, but often the 
demands of work, relationships or 
expectations can overwhelm us.  
If it's all getting on top of you, 
confidential help is available for 
rural communities at LifeLine.

0800 54 33 54
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Albany 09 415 9776
Ashburton 03 307 8006
Balclutha 03 418 2190

Cambridge 07 827 4622
Carterton 06 379 7726

Culverden 03 315 3016
Dannevirke 06 374 4052

Dargaville 09 439 3080
Edgecumbe 07 304 9871
Featherston 06 308 9019

Feilding 06 323 9146
Galatea 07 366 1100

Gore 03 203 9334
Hamilton 07 846 6069

THERE’S A STORE NEAR YOU. CUSTOMER SERVICE TEAM 0800 731 266

Hawera 06 278 0124
Helensville 09 420 8140
Inglewood 06 756 0000
Invercargill 03 218 9067

Kaikohe 09 4052 305
Kaitaia   09 408 6023

Kaponga 06 764 6281
Kopu 07 867 9056

Leeston 03 324 3645
Levin 06 367 9100

Longburn  
(Palmerston North) 06 356 4607

Manaia 06 274 8029
Marton 06 327 7206

Matamata 07 888 8149
Maungaturoto 09 431 1050

Methven 03 302 9056
Murchison 03 523 1040

Morrinsville 07 889 7049
New Plymouth 06 759 0490

Ngatea 07 867 0003
Oamaru 03 433 1240
Opotiki 07 315 1018

Opunake 06 761 6011
Otautau 03 225 8951

Otorohanga 07 873 8039
Paeroa 07 862 7541

Pahiatua 06 376 0040

Pukekohe 09 237 1176
Pungarehu 06 763 8806

Putaruru 07 883 8077
Rai Valley 03 571 6325

Rakaia 03 303 5000
Rangiora 03 313 2555
Reporoa 07 334 0004
Rotorua 07 348 4132
Ruawai 09 439 2244

Shannon 06 362 9000
Stratford 06 765 5348

Taupiri 07 824 6748
Taupo 07 378 1515

Te Aroha 07 884 9549
Te Awamutu 07 871 4058

Temuka 03 615 0124
Te Puke 07 573 0130
Tokoroa 07 886 7933

Waihi 07 863 7227
Waimate 03 689 1230
Waipapa 09 407 1375
Waitara 06 754 9100
Waiuku 09 236 5088

Waverley 06 346 7021
Wellsford 09 423 8837

Whangarei 09 430 0050
Winton 03 236 6046

Wyndham 03 206 2010

FARM SOURCE TECHNICAL SALES REPRESENTATIVES
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Mark Douglas TECHNICAL SALES MANAGER, 027 704 8429
Shaun Ruddell Dargaville, Ruawai, 027 285 7088

Kerrin Luond Wellsford, Helensville, 027 270 3981
Fleur Scelly Waipapa, Kaitaia, Kaikohe, 027 233 1683
Jamie Lang Whangarei, 027 285 7094

Mark Douglas Whangarei South, Maungaturoto, 027 704 8429
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Bryn Sanson SENIOR TECHNICAL SALES REPRESENTATIVE 
027 405 2654

Vaughan Holdt Pukekohe, Waiuku, 027 240 6377
Jaimin Benton Ngatea, 027 225 5523
Julie Ashworth Kopu, Paeroa, 027 807 7265

Sharne McLachlan Taupiri, 027 478 1421
Ryan Jackson Te Aroha, 027 225 5524
Hayley Benfell Morrinsville, 027 704 5323

Sarah Henderson Morrinsville, 027 245 7000
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Kirsty Skinner TECHNICAL SALES MANAGER, 027 839 4873
Neil Dunderdale Otorohanga, 027 494 5433

Alan MacDougall Putaruru, 027 704 9664
Scott Kirkham Tokoroa, 027 284 4704

Debbie Thomson Te Awamutu, 027 233 1675
Jarno Sammet Te Awamutu, 027 492 2957
Nick Anderson Hamilton, 027 607 5898

Cam Neeld Cambridge, 027 681 1250
Warren Coulson Matamata, 027 458 7527

Quentin Brears TECHNICAL SALES MANAGER, 027 554 2229
Derek Gibson Edgecumbe, 027 483 4395

Gav Brears Taupo, 027 226 8348
Adam Borriello Te Puke, 027 248 9279
Daniel Stoupe Rotorua, Galatea, 027 839 2051

Donna Scott Reporoa, 027 807 5330B
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Cliff Duggan TECHNICAL SALES MANAGER, 027 839 1598
Neville Giddy New Plymouth, Waitara, 027 477 2641

Andrew Tulloch Inglewood, 027 224 5137
Valma Kuriger Opunake/Pungarehu, 027 673 2306
David Sattler Eltham/Kaponga, 027 209 9375

Corryn Soothill Hawera, 027 511 4871
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Dwayne George TECHNICAL SALES MANAGER, 027 243 1121
Joanne Denton Dannevirke, 027 292 8096
Danielle Harvey Feilding, 027 807 0409

Jessica Morrison Featherston, Carterton, 027 208 2055
Steve Holdaway Longburn, 027 617 1797

Linda Hally Shannon, Levin, 027 236 4897
Val Hollister Pahiatua, 027 221 7623

TBC Hawkes Bay
Tony Maas Marton, 027 801 9639

Luke Spence TECHNICAL SALES MANAGER, 027 294 1334 
Logan Tasker Ashburton, 027 676 6524

Alice Cartwright Ashburton, 027 555 8976
Phil Rains Leeston, Rakaia, 027 687 9464

Bronwyn Gilchrist Rakaia, Methven, 027 453 4358
Rodney Potts Rangiora, 027 363 6308

Max Munro Waimate, Temuka, 027 482 8076
Diane Heinz Oamaru, 027 220 3790
Neil Cooper Murchison, 027 889 3889

Mark Waldron Temuka, Waimate, 027 511 4886
Jen Kay Culverden, 027 807 5306

Martin Weir Stratford, 027 675 0953
Kathryn Milne Waverley/Hawera South, 027 540 4754

Shaun Morresey Opunake/Manaia, 027 233 1348
Dean Kane Kaponga , 027 204 4395TA
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Jamie Callahan TECHNICAL SALES MANAGER, 027 405 8184
Shannon Topp Gore, 027 809 8368

Korena McDermott Gore, 027 645 4451
Laura Christensen Wyndham, 027 220 3771

Lindsay Youngman Otautau, 027 839 9432
Nicole Cosins Invercargill, 027 678 0661

Boston Walker Invercargill/Otautau, 027 296 2586
Julia Wyatt Winton, 027 449 9393

Codey Patterson Winton, 027 220 3806
Marinka Kingma Balclutha, 027 511 4880
Morgan Lindsay Balclutha, 027 435 3596
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Understanding your Co-operative Programme
REGISTRATION OF INTEREST FOR 2019

YOUR DETAILS

The Fonterra Shareholders’ Council invites you to register your interest in attending the popular Understanding Your Co-Operative 
Programme. The programme is your opportunity to get a detailed understanding of Fonterra Co-operative Group and the international dairy 
industry. During the programme you will hear from, and be able to interact with, members of Fonterra’s Management Team, Board of 
Directors and Council.

Participation in the programme is highly sought after, so register your interest below by selecting from the programme dates listed the one 
you wish to attend.

The Programme takes place in Auckland over two days and provides the opportunity to:

• Understand Fonterra’s unique governance / representation / management structure;

• Find out how Fonterra Global Dairy Trade, Fonterra Ingredients, Fonterra Group Manufacturing, Sustainability, our International   
 Business model and Farm Source all fit together;

• Discover more about Fonterra Brands and try some of our latest award winning products.

The Fonterra Shareholders’ Council brings you this programme as part of our commitment to help develop a knowledgeable farmer base.  
By providing objective and relevant learning opportunities to shareholders and suppliers, it is expected that Fonterra farmers will be able to 
participate more fully in our co-operative. 

Attendees are required to make a contribution of $250.00 (incl GST) per person towards the cost of travel and accommodation. Please be 
aware that you may be required to travel to Auckland the day prior to it commencing – which would mean staying 2 nights this is dependent 
on travel locations. Day one starts at 9am and the programme concludes on day 2 at approx 3pm.

A FEW COMMENTS FROM PAST PARTICIPANTS:
• Wonderful 2 days. I am proud of our company and staff. We are Fonterra.

• An excellent couple of days. How can we get more staff, sharemilkers and shareholders to attend?

• If more of the Shareholder base understood and had access to this information, I think there would be better engagement.

• Very good programme. I have come away with a much better understanding. This programme should be compulsory for Supplier Shareholders 
at attend

• Very informative 2 days. Going away feeling positive about what people are doing within Fonterra.

• Whole programme extremely good. Learnt so many new things, and met new people, and hear their passion, about what they were doing. 
Head office and Brands highlights.

Please indicate below if you wish to attend the December 2019 programme:

  5 & 6 Dec 

Please return to: Jo Griffiths, Fonterra Shareholders’ Council, Private Bag 92032, Auckland 1142  
jo.simpson@fonterra.com; ph 09 374 9495 or 021 861 726

First Name

Surname

Address

Region

Home Phone

Mobile

Email

Supply no.   Party no.

Ward no.

Shareholder   Sharemilker 

Other
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UNDERSTANDING YOUR CO-OPERATIVE PROGRAMME 
 
 
REGISTRATION OF INTEREST FOR 2015 
 
The Fonterra Shareholders’ Council invites you to register your interest in attending the popular 
Understanding Your Co-operative Programme. The programme is your opportunity to get a detailed 
understanding of Fonterra Co-operative Group and the international dairy industry. During the programme 
you will hear from, and be able to interact with, members of Fonterra’s Management Team, Board of 
Directors and Council. 
 
Participation in the programme is highly sought after, so register your interest below by selecting from the 
programme dates listed the one you wish to attend. 
 
The Programme takes place in Auckland over two days and provides the opportunity to: 
• Understand Fonterra’s unique governance / representation / management structure; 
• Find out more about Fonterra’s operations throughout its grass to glass supply chain; 
• Discover more about Fonterra Brands and try some of our latest award winning products. 
 
The Fonterra Shareholders’ Council brings you this programme as part of our commitment to help develop a 
knowledgeable farmer base. By providing objective and relevant learning opportunities to shareholders and 
suppliers, it is expected that Fonterra farmers will be able to participate more fully in our Co-operative.  
 
Attendees are required to make a contribution of $200.00 (incl. GST) per person towards the cost of travel 
and accommodation.   
 

 
YOUR DETAILS 
 

Surname Home Phone 

First Name Mobile Telephone 

Address Fax 

 Email 

 Supply No.  Party No. 

 Ward No. 

Region Shareholder  Sharemilker  

 Other    
 
Please indicate below which programme you would like to attend in 2015: 
 
   7 & 8 May       16 & 17 July             3 & 4 December 
 
Please return to: Jo Simpson, Fonterra Shareholders’ Council, Private Bag 92032, Auckland 1142 
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UPDATE YOUR DETAILS THIS SEASON
Please take five minutes to update us with your new details for the season ahead.  
To make it easier for you, there are a number of ways to update your details, 
including a new online form.

STEP 1.  YOUR CURRENT DETAILS

Supply no.:

Entity name:

Contact name:

Physical address: 

Phone:

Mobile:

Email:

STEP 3.  MAIN CONTACT FOR YOUR STORE ACCOUNT

Title (please circle)         Mr   /   Mrs   /   Miss   /   Ms  

Full name:

Phone:

Mobile:

Email:

Date of birth:  MDD M Y Y Y Y

Changing your sharemilker or contract milker next season?
We’ve launched a new online form to make it faster and easier for you 
to add, change or remove a milking arrangement.
The new forms are available on the Farm Source website at 
nzfarmsource.co.nz/milkingarrangements

STEP 4. FARM SOURCE REWARDS DISCOUNTS 

As part of Farm Source Rewards, you can enjoy the convenience 
of running your utilities such as power, phone, internet, fuel and 
more through your account at heavily discounted prices –  
all while earning Farm Source Rewards Dollars. 

□ I’d like to find out more about how I can save more by running 
my utilities through my new account. 

□ I’m already running my utilities through my account and would 
like to discuss transferring these through to my new account.

Signed:

Date:  MDD M Y Y Y Y

Name:

STEP 2.  YOUR NEW DETAILS

Supply no.:

Entity name:

Contact name:

Physical address: 
(if different from above)

Phone:

Mobile:

Email:

FREEPOST
Send your details to 

Moving Farms Freepost 
PO BOX 9045 

Hamilton, 3240

EMAIL
Fill in your details and email a  
scanned copy back to us at 

nzfss.customerservice@fonterra.com

FREEPHONE 
Contact us on 

0800 731 266 and we  
will update your details

Update your details online 
You can now update your People, Party and Bank account details online.
Go to NZFARMSOURCE.CO.NZ/PARTYDETAILS
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Diploma study helps farmers tackle mental health 
and environmental challenges head on

0800 20 80 20  I  www.primaryito.ac.nz

New Zealand dairy farmers face an 
unprecedented range of challenges – more 
industry compliance, a shortage of motivated 
young staff and growing concerns about 
mental health and wellbeing. 

It’s widely acknowledged that long hours, rural isolation and 
the inability to step away from your farm for regular breaks is 
taking a toll on farmers nationwide. 

But one Waikato sharemilker has discovered a way to address 
several of these problems at once. 

Phillip van Heuven, who won the Waikato region’s Share 
Farmer of the Year title in 2017, recently completed a Diploma 
in Agribusiness Management through Primary ITO and says 
the opportunity to study part-time was just the tonic he 
needed.

“I don’t get out very often but this pushes you to go and do 
something and meet other farmers you wouldn’t really see 
any other time,” the 32-year-old explains. 

“Going to class once a fortnight gives you the chance to 
bounce ideas off other students and your tutor and learn 
how to overcome the challenges you’re facing on your 
particular farm. It gives you the skills you need to tackle 
problems head on.”

Phillip says his classmates “always had a good laugh” together 
and were a like-minded bunch of people. “They all want to be 
successful, that’s why they’ve enrolled in the first place. They 
want to learn as well. It’s not like you’re going back to high 
school where half the students don’t really want to be there.”

The comprehensive course content teaches farmers how to 
master the financial side of their business as well as establish 
HR best practice, health and safety policies and tackle 
resource management and environmental sustainability.  

Phillip spread his study out over a three-year period, and says 
the Diploma helps to build resilience and the skills you need 
to get through the tough times. 

“We learnt a lot about how to be as sustainable as possible. 
We studied our nitrogen use and looked at different ways we 
can use our land. For example, if you’re looking to purchase 
a farm and it’s got a third steep, a third rolling and a third 
flat, we learnt how to work out where to plant trees or graze 
younger stock.

“It makes you think outside the box instead of just milking 
off the steepest country which you’re not going to do very 

well on. You’ve got 
to think how you 
can diversify 
into another 
operation 
which might 
be more 
profitable. 
Some 
people 
even talked 
about setting 
up glamping 
sites with views 
overlooking their 
farm.”

Tougher health and safety laws and regulations around water 
usage can also cause headaches for farmers. The Diploma 
students examine the ins and outs of both these topics and 
use their own farms as case studies for assignments along the 
way.

“It was great because everything you learn you link back to 
your own farm so you know where you’re at. Everything from 
budgeting to tax payments, your physical farm descriptions 
and your soil… The whole Diploma covers everything to 
do with your whole farm. It’s a very broad qualification and 
there’s a practical side to it as well, it’s not all theory.” 

Phillip says the human resources (HR) model is particularly 
helpful in today’s world where committed young staff are 
increasingly hard to find. 

“People who are motivated, enjoy animals or have been 
brought up on a farm, they’re into it. But it’s still a hard-
working industry to be in. Most jobs are still not giving every 
weekend off and that’s why most farmers are still taking on 
overseas immigrants – because locals are not that keen.

“The Diploma teaches you how to advertise and promote 
your farm to get young people into it as a career. We want to 
try our best to motivate staff and keep them in the industry.”

While taking on extra study can be a challenge on its own, 
Phillip says he has no regrets about enrolling in the Diploma 
and urges other farmers to give it a go.

“Do it. It is a good way to meet other like-minded people, to 
be exposed to different farming practices and to gain more 
financial knowledge. Even if you only do one paper, you’ll get 
a lot out of it.”

BUSINESS PLANNING  
& MANAGEMENT

Learn how to create a 
sound business plan

FINANCIAL MANAGEMENT  
& PLANNING

Learn to talk to your bank 
manager with confidence

HUMAN RESOURCES  
(STAFF MANAGEMENT)

Learn to grow a team 
that will grow your  

business

RESOURCE MANAGEMENT  
& SUSTAINABILITY

Learn how to harness your 
land and resources

primaryitodiploma.co.nz

Grow to your 
full potential 
with a Diploma in Agribusiness Management
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Farm Source brings farmers energy savings 
with exclusive new power plan from Genesis

A new type of energy plan, available  
exclusively through Farm Source, is set to 
significantly lower farmers’ energy costs.

In a New Zealand-first, Fonterra farmers now have access to an 
electricity plan created specifically for their unique energy use with 
the launch of a new Genesis Energy plan, For Dairy. 

Launched last month, For Dairy recognises the way dairy farmers 
use electricity is far from standard and the plan can ultimately 
result in savings of between 5 and 25 per cent off their milking 
shed power bill.

Fonterra Farm Source Group Director Richard Allen says energy 
represents a significant cost to farmers and For Dairy has been 
tailored for and designed with dairy farmers.

“Farm Source is committed to helping lower on-farm costs and 
we’ve been focused on finding the best deal for our farmers so it’s 
great to have Genesis on board and investing in innovations to 
enable this.”

Genesis Executive General Manager James Magill says the plan 
acknowledges the milking shed is central to a dairy farming 
business and the electricity it uses is at off-peak and shoulder 
times of the day, when everyone else is sleeping or at work. 

“Essentially, we’re rewarding farmers for using energy when no 
one else is.

“We’ve created a tool to show exactly how For Dairy works and to 
bring its benefits to life for dairy farmers. It graphs and forecasts 
their electricity use - and savings - taking into consideration 

seasonal variations and usage patterns during a typical milking 
day on the farm,” says Magill.

There’s also the opportunity for farmers to get even greater value 
through For Dairy by moving more of their energy use to off-peak 
and shoulder times. 

During the development phase of the product, one of the 
participating farmers reviewed his usage through For Dairy and 
realised an immediate cost saving. Instead of leaving the water 
pump running around the clock, he set a timer so it could be turned 
on when he needed it, which was during off-peak times, getting the 
pump warmed up right before the milking schedule, and allowing it 
to cool down soon after. 

In an industry first, Genesis will also give dairy farmers greater 
transparency by splitting out the network charges from the  
energy charges. 

For Dairy is only available to Fonterra farmers who have a milking 
shed meter of any type and is exclusively available through  
Farm Source. 

To find out more, visit the Farm Source website or talk to your 
local Farm Source team.


